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OF 

BENJAMIN ICARD AFFIDAVIT 
NOVEMBER 11, 1999 



This is the Exhibit marked A referred to in 
The Affidavit of BenjaminJV. Icard dated 

This...//.r*V: day oi7lH ( mMu'.\999. 




Before me W^//! !H1,U(/0 



7h foltiu 



U Commission January 3l( 20C1 



Notary Public 



\ TO: Linda & Ben Icard 

COMPANY NAME : Clear Choice Marketing 
FAX # 

DATE: 8/16/93 
CALL BACK OPERATOR : Debbie 

NUMBER OF PAGES INCLUDING TRANSMITTAL SHEET; 1 0 
MEMO 

Dear Linda & Ben: \'~ : \ ; : - 

( 4 Thank you for visiting with us. As you can see, 

I m in the Creative Minds office today. Obviously, this fax is 
on behalf of Imagolmage Inc. 



The License Agreement sample is enclosed. Additions will include 
a schedule showing . the one year exclusive Screen Printer ' 
arrangement in the South Eastern States, as we discussed. * 



Please call me with any questions. ' 

Trust you both had an enjoyable day in San Francisco, and a safe 
trip home. 

Welcome to the team* We look forward to working with you. 



Cordially, 




PLEASE FIND ENCLOSED THE FOLLOWING : 



ITEM # 


QUANTITY 


DESCRIPTION 









PLEASE CONTACT US IF ALL DOCUMENTS, AS STATED, ARE NOT RECEIVED. . 

FAX: (707) 578 4395 
SENDER j£i££_Af££__ * SENDER'S SIGNATUft^ ' 





|P17 Quantity of Samples: one 



(i) 



.magojhiiage, 

NON EXCLUSIVE LICENSE AGREEMENT 



P1 Licensor: 
Address: 
City: 



Imagolmage Inc. 

2785 Mitchell Drive, Suite 110 
Jfalnut Creek State: CA Zip: 94598 




P3 Licensed Patent Application: image Display Apparatus 



P4 Date: l-tL-fZ 



P5 Royalty Rate ; Two and one half percent (2.5%) 



P6 Royalty Rate : Two and one half percent (2.5%) 



I 



P8 Initial Payment: Fifty thousand dollars ($50,000.00) 




ph Minimum Annual Royalty: Twelve thousand dollars ($12,000.00) 



P12 Territory: United States of America 



p 13 Term: Expiration Date of the Last to Expire Patent. 



t.v .i v l y l v ll ---- i - 1 ; ;;fflw? v ^ w 



P15 Field Of Use: Not Applicable 
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NON-EXCLUSIVE LICENSE AGREEMENT 



This agreement is effective on the DATE (P4) and is entered into by and between 
LICENSOR (PI), and LICENSEE (P2). 

RECITALS 

Licensor represents that it is the owner or has the right to license the entire 
right, title and interest in and to the Licensed Patent Application (P3) and 
any Division, Continuation, Continuation-in-part Patent Application based on 
(P3) or any patent to issue therefrom (hereinafter "Licensed Patent Rights"); 

Licensee is desirous of acquiring a non-exclusive right and license in the 
Territory to make Licensed Devices and to sell Licensed Devices only to 
exclusive and non-exclusive licensees under the Licensed Patent Rights who have 
been granted the right and license only to use, rent and sell Licensed Devices 
and to non-exclusive licensees who have been granted the right and license to 
use Licensed Devices. "Licensed Device" shall mean an advertising device made 
in accordance with a claim in the Licensed Patent Rights and made in accordance 
with a claim of any patent application based upon the subject matter of the 
Licensed Patent Application; 

Licensor is willing to grant such non-exclusive license upon the terms 
hereinafter set forth, and Licensee desires to receive such a license under 
such terms; 

Licensor. has or controls certain confidential information and trade secrets, * 
hereinafter "the Know-How", including engineering and technical data, 
manufacturing data, designs, skills, methods, procedures, facilities, and other 
information in the manufacture, sale, distribution and use of Licensed Devices; 

Licensor is willing to convey to Licensee and Licensee desires to receive a 
non-exclusive licence to use the Know-How subject to the terms and conditions 
hereinafter set forth; 

Now, therefore, in consideration of the foregoing, and of the mutual covenants, 
terms and conditions hereinafter expressed, the parties hereto agree as 
follows : 

ARTICLE 1 - GRANT 

1.1 Licensor hereby grants to Licensee, a non-exclusive, non-transferable 
right and license, without the right to sublicense, to make Licensed Devices 
and to sell Licensed Devices only to exclusive and non-exclusive licensees 
(hereinafter, the Selling Licensees and User Licensees) who have been granted 
the right to use and sell, or use, Licensed Devices, the grant under this 
section 1.1 being effective throughout the TERRITORY (P12), and Licensor 
further grants to Licensee a non-exclusive right and license to use the Know- 
How in the TERRITORY (P12). Licensor shall inform Licensee from time to time 
of the names and addresses of the Selling Licensees. 

1.2 It is expressly understood that no license or right is hereby granted, by 
implication, estoppel, or otherwise, under any proprietary rights, Know-How, 
patent applications or patent rights not specifically identified herein. 

1.3 Licensor shall furnish Licensee a disclosure of the Know-How after 
execution of this agreement. 



ARTICLE 2 - ROYALTY 



2.1 Licensee shall pay to Licensor, upon execution of this Agreement, an 
INITIAL PAYMENT (P8) for the above grant of rights under the Licensed Patent 
Rights, and for the above grant of rights under the Know-How. 

2.2 For the Licensed Patent Rights granted hereunder, Licensee shall pay 
Licensor a MINIMUM ANNUAL ROYALTY (Pll), payable monthly, the first minimum 
royalty payment being due on a pro rata basis at the end of the first month 
following the date of execution of this Agreement, and at the end of every 
month thereafter. 

2.3 Licensee shall pay earned royalties for the above grant under the 
Licensed Patent Rights to Licensor at the RATE (P5) of the Net Selling Price 
(as "Net Selling Price" is defined in section 2.5) of all Licensed Devices sold 
or otherwise disposed of. 

2.4 Licensee shall pay earned royalties for the above grant under the Know- 
How to Licensor at the RATE (P6) of the Net Selling Price of all Licensed 
Devices sold or otherwise disposed of. This Agreement shall remain in force as 
long as Licensee continues to use the Know-How with respect to Licensed 
Devices . 

2.5 The term "Net Selling Price" means the gross invoiced amount, less any * 
customary discounts, and sales and use taxes at which Licensed Devices are sold 
by Licensee, F.O.B. Licensee's plant. Royalties shall be payable, regardless 
of the terms of payment to Licensee by Licensee's vendees. 

2.6 For the purpose of computing royalties hereunder, Licensed Devices shall 
be regarded as sold when they are billed out, or if not billed out, when they 
have been shipped from Licensees premises. 

2.7 For the purpose of computing royalties as referred to in section 2.3 and 
2.4 of this Agreement, each year of the Agreement shall be divided into 
calendar months. Within 30 days after the end of each month, Licensee shall 
submit to Licensor a written report setting forth the number of Licensed 
Devices sold during the preceding month and also showing the Net Sales Price of 
such Licensed Devices. Remittance by Licensee for the full amount of royalties 
due for such month shall accompany such reports. Licensee agrees to keep 
complete and correct account of the number and sales prices of said Licensed 
Devices, and Licensor or his Representative shall have the right to examine the 
books of account of Licensee at all reasonable times to the extent and insofar 
as it is considered necessary by Licensor or its representative to verify the 
accuracy of the above mentioned reports . 

2.10 Licensor shall hold strictly confidential all information of Licensee 
concerning royalty payments and reports and all information of Licensee learned 
in the course of any audit hereunder, except when it is necessary for Licensor 
to reveal such information to enforce its rights under this Agreement. 

2.11 In the event of termination of this Agreement, for any reason whatsoever, 
Licensee agrees to permit Licensor, his auditors, accountants, or agents to 
inspect all records and books of Licensee and to investigate generally, all 
transactions of business carried on by Licensee pursuant to Licensed Devices 
and this Agreement and the License hereby granted for a period of six (6) 
months after such termination. 




ARTICLE 3 - GRANT OF NEW LICENSE 



3.1 If Licensee requests Licensor to grant a non-exclusive license to a 
prospective Licensee who is desirous of obtaining a License to use and sell 
Licensed Devices in any field of use, Licensor will not unreasonably withhold 
such a License but Licensor will have sole discretion as to the terms and 
issuance of such a License. 

ARTICLE 4 - INFRINGEMENT BY THIRD PARTIES 

4.1 Licensee agrees to keep watch over the Territory during the term of this 
Agreement to detect any infringements of any patent to issue from the Licensed 
Patent Rights. Upon discovery of any such infringement, Licensee shall 
promptly notify Licensor about such infringement. 

4.2 If a bona fide infringement of a patent issuing from the Licensed Patent 
Rights is determined to have occurred and/or is still occurring, Licensee will 
so inform Licensor of the infringement. Licensor shall thereupon have the 
exclusive right to determine appropriate action to abate the infringement and 
will inform all selling licensees and all other non-exclusive licenses who have 
been granted the right to make and sell Licensed Devices (hereinafter, the 
Manufacturing Licensees) of the infringement. Should Licensor at its sole 
discretion, determine that abatement action requires Licensee contribution 
towards the fees, costs and expenses of such an action, then Licensee hereby 
agrees to contribute, with all selling licenses and all other manufacturing 
licensees, to all fees, costs and expenses of prosecuting the action and in 
pursuing any appeal and to a final judgement. The amount of the contribution 
shall be based upon the selling and manufacturing Licensees' pro rata share of 
total purchase price and net sales, respectively, of the Licensed Devices 
purchased by the selling licensees and sold by the manufacturing licensees 
during the preceding twelve (12) months, or if the License under this- Agreement 
is granted less than twelve (12) months prior to any action, then in proportion 
thereof. In the event that Licensees contribution under this formula exceeds 
five percent (5%) of the total contributions, then Licensees contribution shall 
be liraitedto a maximum of five percent (5%). Should this limit cause a 
shortfall in the total contribution required, the Licensor shall contribute the 
difference. Contributions for use in prosecuting the action shall be paid to 
Licensor promptly upon written request by Licensor. The total contribution of 
all licensees will be ninety-five percent (95%) of fees, costs and expenses and 
the Licensor will contribute five percent (5%) of fees, costs and expenses. 
Awards resulting from such actions will be paid to contributing Licensees in 
proportion to their share of the contribution made to prosecute said action. 

ARTICLE 5 - CONSULTING SERVICES 

5.1 Upon the request of Licensee, Licensor agrees to render assistance to 
Licensee in connection with Licensed Devices by furnishing consulting services 
at the premises of Licensee of one of Licensor's staff for three (3) 
consecutive days at no labor charge, but plus expenses, during the first year 
of this Agreement. 

5.2 Licensee agrees to pay to Licensor a consulting fee for the time devoted 
by a consultant beyond the three (3) day period of section 5 . 1 in rendering 
services to Licensee and for the time necessarily spent in travel to and from 
Licensee's place of business. The consulting fee shall be computed at the rate 
of one thousand Dollars ($1,000) per day plus expenses at no more than ten (10) 
working days per year for the first five (5) years of this Agreement and * 
thereafter at a daily labor fee to be mutually agreed upon. 
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ARTICLE 6 - KNOW-HOW KEPT CONFIDENTIAL 



6.1 Licensee agrees to treat the Know-How as confidential matter, except as 
to such matter that may become generally known to the public through no fault 
of Licensee and Licensee further agrees to use the Know-How solely and 
exclusively in the manufacture and sale of Licensed Devices pursuant to this 
Agreement . 



ARTICLE 7 - PROMOTION OF LICENSED DEVICES 

7.1 Licensee agrees to use the legend "Patent Pending" on Licensed Devices 
made before issuance of the Patent, and after issuance of such a Patent, to 
attach to some part of each Licensed Device manufactured by it under this 
Agreement, a permanent label, tag, embossment, or plate having printed thereon 
the word "Patented" and the number of the patent, or patents, the patent 
numbers being furnished from time to time by Licensor. 

7.2 Licensee acknowledges that Licensor has granted, concurrently herewith, a 
Trademark License Agreement, attached hereto as Exhibit A, by means of which 
the mark Imagolmage (hereinafter, the Mark) is licensed for use on Licensed 
Devices by Licensee under the Trademark License Agreement, 

7.3 Licensee shall apply the Mark to all Licensed Devices made and sold by it 
unless the Licensee receives written notification from a selling licensee 
advising that the selling licensee assumes the responsibility of affixing the 
Mark to Licensed Devices. 

7.4 When Licensee affixes the Mark, so as to be prominently displayed, the 
following legend shall be affixed to such Licensed Devices manufactured by it 
under this Agreement: Imagolmage - the mark "Imagolmage" is owned by 
Imagolmage Inc., Walnut Creek, California, USA. 

7.5 Licensee shall apply the Mark only to Licensed Devices which have been 
manufactured in accordance with the standards of quality in materials, design, 
workmanship, use, advertising and promotion as set forth in the Trademark 
License Agreement. 

7.6 Licensor shall have the right at any time to conduct during regular 
business hours an examination of Licensed Devices manufactured by Licensee 
(including those assembled or tested) at Licensee's facilities to determine 
compliance of such Licensed Devices with Licensor's standards. 

7.7 If at any time such Licensed Devices shall, in the sole opinion of 
Licensor , fail to conform with the standards of quality in materials, design, 
workmanship, use, advertising and promotion, Licensor or its authorized 
representative shall so notify Licensee. Upon such notification, Licensee 
shall promptly cease to sell such nonconforming Licensed Devices until 
Licensor's standards of quality have been met to the satisfaction of Licensor. 

7.8 Licensee agrees to furnish to the Licensor, a QUANTITY OF SAMPLES (P17) 
of every Licensee-manufactured production batch of each model or version of the 
Licensed Devices, upon request by Licensor, 

ARTICLE 8 - DEFENSE AGAINST INFRINGEMENT OF THIRD PARTY PATENT 

8,1 ^ If Licensee or any customer of Licensee shail be charged with or sued for 
infringement of a U.S. Patent relating to Licensed Devices, Licensee will 
promptly notify Licensor of the name and address of the person or company 
asserting the charge of infringement. Licensee and Licensor shall cooperate in 
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the disposition of the charge of infringement and will confer as to the defense 
to be used, and Licensor may, at its option and discretion, undertake the 
defense thereof at no cost to Licensee. 



ARTICLE 9 - IMPROVEMENTS 

9.1 The Agreement herein extends to future improvements in the field of use 
and subject matter of the Licensed Devices which are wholly owned, acquired, or 
controlled by Licensor; and Licensor hereby Licensee a License to make and sell 
such improvements (hereinafter "Improvement License") in the Territory under 
the same terms and conditions as defined in this agreement and Licensee hereby 
accepts said Improvement License under the same terms and conditions as defined 
in this agreement. Licensor will, during the period of this Agreement, 
promptly disclose to Licensee, from time to time, each such improvement. It Is 
mutually understood and agreed that any inventions or improvements conceived, 
developed and reduced to practice solely by an agent of Licensor or whose 
ownership is acquired by Licensor during the term of this Agreement shall 
belong to Licensor and Licensor shall own the exclusive right, title, and 
interest thereto. 

9.2 As used herein, the term "improvement" shall mean any part or combination 
of parts or a method of using or manufacturing either of the foregoing, the use 
of which affects Licensed Devices in any one or more of the following ways: 
reduces production costs, improves performance, increases service life, 
improves appearance, provides alternate methods of manufacture, or any 
combination thereof. 

9.3 If Licensee obtains a patent for an invention pertaining to the subject 
matter claimed in the Licensed Patent Rights, Licensee agrees to grant and 
hereby grants to Licensor the right of first refusal to purchase the patent 
under conditions substantially the same as the conditions under this Agreement. 

9.4 It is mutually understood and agreed that any improvements developed by 
Licensor and Licensee jointly and any Patent that is granted thereon, shall be 
the joint property of Licensor and Licensee except as otherwise provided 
hereinafter. 

9.5 ^ The parties agree to file and prosecute jointly a U.S. patent 
application for any joint improvement. The expenses of preparing, filing and 
prosecuting each patent application to a condition of issuance of the patent or 
to a condition of final rejection of the claims of the patent application shall 
be shared equally by the parties hereto. Prosecution beyond such conditions of 
issuance or final rejection shall be subject to further timely discussion, and 
neither party shall be compelled to contribute to the expenses of further 
prosecution if such party does not desire to do so. If further sharing of 
expenses relative to any Patent Application is discontinued by any one of the 
parties, the other party shall request and obtain a conveyance from the 
withdrawing party of all right, -title and interest of the withdrawing party in 
and to the invention, the patent application and any patent granted thereon. 

ARTICLE 10 - TERM AND TERMINATION OF AGREEMENT 

10.1 The TERM (P13) of this Agreement shall be from the effective date hereof 
to the expiration date of the last to issue patent maturing from the Licensed 
Patent Rights or any Improvements (as Improvement is defined in section 9.2) or 
for the period during which Licensee is still using the Know-How, whichever is 
longer. 

10.2 Licensee reserves the right to terminate this Agreement and be relieved 
of further obligations hereunder, except for royalty payments for Know-How, 



should all claims of the last to issue patent issuing from the Licensed Patent 
Rights or any Improvements (as Improvement is defined in section 9.2) be 
declared invalid by a court of final jurisdiction, 

10.3 ^ It is understood and agreed that Licensee may cancel this Agreement at 
any time after five (5) years from the date hereof by giving to Licensor six 
(6) months notice in writing. 

10.4 If one party hereto shall at any time commit any breach of any covenant, 
warranty or agreement herein contained and shall fail to remedy any such breach 
within thirty (30) days after written notice thereof by the other party, such 
other party may at its option, in addition to any other remedies that it may be 
entitled to, cancel this Agreement by giving sixty (60) days notice in writing 
to such effect. 

10.5 If Licensee shall become insolvent or shall make any assignment for the 
benefit of creditors, or if Licensee is adjudged a bankrupt, or if a receiver 
or trustee of Licensee's property shall be appointed, this Agreement shall 
thereupon automatically terminate. 

10.6 In the event of acts of God or the public enemy, or strikes, fire, flood, 
or control exercised by the government of the United States or any state 
thereof, any of which is beyond the control of Licensee and which render 
performance under this Agreement impossible for Licensee, the failure of 
Licensee to perform on that account shall be excused so long as the parties 
agree that such conditions continue to exist and the minimum royalties called 
for in section 2.2 shall not be required during such period or periods of 
inability to perform. 

ARTICLE 11 - ARBITRATION 

11.1 Any controversy or claims arising out of or relating to this contract or 
lpreach thereof, including any dispute relating to the patent validity or 
infringement arising under this agreement shall be settled by arbitration in 
accordance with the patent arbitration rules of the American Arbitration 
Association, and judgement upon the award rendered by the arbitrators shall be 
entered in a court having jurisdiction thereof. 

ARTICLE 12 - WARRANTIES 

12.1 Licensor makes no representations or warranties, expressly or impliedly, 
with respect to the Licensed Devices or any materials derived therefrom, and 
with respect to any proprietary rights or any Licensed Devices or any licensed 
processes. By way of example but not of limitation, Licensor makes no 
representations or warranties of commercial utility, merchantability or fitness 
for any particular purpose, or that the Licensed Devices or the proprietary 
rights will not infringe any patent, copyright, trademark, other proprietary or 
property rights of others. Licensor expressly disclaims any warranty that the 
materials are free from the rightful claims of any third party. Licensor shall 
not be held to any liability with respect to any claim by a third party on 
account of, or arising from, the use of the Licensed Devices or the 
manufacture, use or sale of any materials derived therefrom or derived from the 
Licensed Devices or any licensed processes. 

ARTICLE 13 - INDEMNIFICATION 

13.1 Licensee will defend, indemnify and hold Licensor, its managers, 
directors, officers, employees, inventors and agents (collectively the 
"Indemnified Parties") harmless against any and all liability, loss, damage, 
claim or expense (including attorney's fees) (collectively the "Indemnified 
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Losses") arising out of or in connection with this Agreement, including, 
without limitation, Indemnified Losses resulting from any use, sale or other 
disposition by Licensee, its affiliates, vendors, customers or other third 
parties, materials derived therefrom or from which any Licensed Devices are 
derived or any Licensed Devices or any licensed processes. As an example, and 
in no way limiting the generality of the foregoing, Licensee will indemnify and 
hold the Indemnified Parties harmless against any and all Indemnified Losses 
resulting from the use by a third party of Licensed Devices or any licensed 
processes manufactured, sold or disposed of by Licensee, its affiliates 
including product liability claims, or resulting from a claim by a third party 
that Licensee or its affiliates, manufacture, sell or otherwise dispose of the 
Licensed Devices, or other materials derived therefrom or from which the 
Licensed Devices are derived or that any Licensed Device or any licensed 
process infringes any patent or intellectual property right of such third 
party. Licensee agrees to pay promptly to the Indemnified Parties the amount 
of all liability, loss, damage, claim, or expense to which the foregoing 
indemnity relates. The indemnification rights of Licensor contained herein are 
in addition to all rights which the Indemnified Parties may have hereunder at 
law or in equity or otherwise. As examples, and in no way limiting the 
generality of the foregoing, Licensee will indemnify and hold harmless the 
Indemnified Parties against any and all Indemnified Losses resulting from, 
arising out of or relating to: 

(i) product liability claims of any nature; 
(ii) claims arising from failure to obtain any required license, clearance 
or other approval necessary to use, market or manufacture the Licensed Devices; 

(iii) claims arising from the failure to comply with all governmental 
regulations relating in any way to the Licensed Devices; 

(iv) any use, sale or other disposition by Licensee, its affiliates, 
vendors, customers or other third parties of the Licensed Devices, any licensed 
processes and/or any materials derived therefrom; 

(v) Licensee's breach of this Agreement; and 
(vi) Licensee agrees to pay promptly to the Indemnified Parties the amount 
of all such Losses to which the foregoing indemnity relates. The 
indemnification rights of Licensor contained herein are in addition to all 
rights which Licensor may have at law or in equity or otherwise. This 
indemnity shall survive termination or expiration of this Agreement. 

ARTICLE 14 - INSURANCE 

14.1 Licensee shall maintain comprehensive general liability insurance which 
shall insure against no less than the following risks: bodily injury, personal 
injury, liability, property damage and products liability, such other types of 
insurance considered reasonable and prudent given the types of risks involved 
in the development, pre-commercialization and commercialization of the Licensed 
Devices and any licensed processes. The liability limits on such insurance 
shall be reasonable for the risks involved. Licensee shall maintain such 
coverage with third party commercial insurance carrier(s) rated A or better. 
Licensee shall cause Licensor to be named as an additional insured on all such 
policies. Licensee shall provide Licensor with copies of the endorsements to 
such policies naming Licensor as an additional insured. Licensee shall 
instruct its insurance carriers providing such coverage to notify Licensor in 
writing of any material change in coverage provided by such policies. To the 
extent Licensee is awarded a business interruption insurance award which 
provides for lost profits, Licensee shall pay to Licensor reasonable royalties 
for the period of the award which payment shall be based upon projections of 
sales of Licensed Devices and any Licensed processes and the history of 
royalties paid hereunder for such sales. 



ARTICLE 15 - MISCELLANY 
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15. L The failure of either party to enforce at any time any provision of this 
Agreement shall not be considered a waiver of such provision. 

15.2 Should any provision of this Agreement be held unenforceable or in 
conflict with the law of any jurisdiction, the validity of the remaining parts 
or provisions shall not be affected by such holding. 

15.3 Neither this Agreement, nor any transaction under or relating to this 
Agreement, shall be deemed to create any agency, partnership, or joint venture 
between the parties hereto. 

15.4 This Agreement embodies the entire understanding between the parties and 
there are no private representations, warranties, or agreements between the 
parties relating hereto, and this Agreement is executed and delivered upon the 
basis of this understanding. 

15.5 This Agreement, or any interest herein, is assignable and transferable 
only by Licensor and shall inure to the benefit of Licensor, its legal 
representatives, administrators, and assigns. 

15.6 This Agreement shall be construed and enforced, and the legal relations 
created herein shall be determined, in accordance with the laws of the State of 
California. 



15.7 The parties hereto agree to execute and acknowledge and deliver all such 
further instruments, and to do all such other acts as may be necessary or 
appropriate to carry out the intended purpose of this Agreement. 

15.8 All notices provided for in this Agreement shall be given in writing and 
shall be effective when either served by personal delivery or deposited, 
postage pre-paid in the United States Registered or Certified Mail addressed to 
the respective addresses as set forth above, or to such other address as either 
party may later specify by written notice to the other party. 

In witness whereof, the parties have caused their names to be subscribed and 
have executed this Agreement in duplicate, each executed copy of which for all 
purposes to be deemed an original, and the parties hereto agree to be bound by 
the terms of this Agreement. 



LICENSOR 

Date; <?~/7-f3 




Imago Imag'e Inc. 




This is the Exhibit marked B referred to in 
The Affidavit of Benjamin W. Icard dated ; 
This. . . ./Zrfh day of 999. 




Before me "y^ hjL U^ilh .QlUcJ 
m to-'ission Expires January 31, 2i., 



Notary Public 



ADDENDUM TO NON-EXCLUSIVE LICENSE AGREEMENT 



THIS ADDENDUM made and entered into this 16th day of 
September, 1993, by and between Imagolaage Inc of 2785 Mitchell 
Drive, Suite 110, Walnut Creek, California 94598 and Clear Choice 
Marketing Inc. of 10920 Southern Loop Blvd., Pineville, NC 28134. 
The Nonexclusive License Agreement between the parties hereto 
dated the 16th day of September, 1993, be and is hereby modified 
and amended as follows: 

1*1 The last sentence of paragraph 1.1 is amended to read as 
follows; "Licensor shall inform Licensee promptly of the names 
and addressee of the Selling Licensees 11 . 

1*1 Paragraph 1.1 is additionally modified by adding the 
following language: "The territory of this Agreement is hereby 
modified insofar as licensee may make and sell the product under 
the terms of this Agreement throughout the territory defined as 
the United States of America, and licensor further agrees that 
licensor will not grant other non-exclusive licenses to 
corporations whose primary business is silk screened printing in 
the states of Florida, North Carolina, South Carolina, Georgia, 
Alabama, Tennessee, or Mississippi, until after August 31, 1994. 
Notwithstanding the above, licensor reserves the right to appoint 
3M Scotchprint Graphic Art Systems Printers in these states 
during this period." 

4.2 The following is added as a new sentence at the end of 
paragraph 4.2: 'Licensee shall be required to make such 
contribution if, and only if, all manufacturing and selling 
licensees are contractually obligated to contribute in a manner 
identical to this paragraph 4.2." 



8.1 The following is added as a new sentence at the end of 
paragraph 8.1: "Licensor agrees to indemnify and hold licensee 
harmless from any and all damages and expenses (including 
attorney's fees) incurred by licensee resulting from any claims, 
demands, actions, or causes of action arising out of or in any 
way connected with alleged patent infringement of the patents 
defined in exhibit B. This indemnification and holding harmless 
shall extend to licensee, its officers, directors, agents, 
successors, and assigns (collectively the "indemnified parties"). 
Licensor, at its sole expense, shall provide a complete defense 
to the indemnified parties as to any such claim and shall have 
the right to control the defense of any such action. Should 
licensor fail to do so on a timely basis, the indemnified parties 




shall have the right to provide defenses and shall be entitled to 
reimbursement by licensor for any and all expenses incurred in 
such defense (including, but not limited to, attorney's fees) in 
addition to licensor's other indemnity obligations hereunder." 

10.2 Paragraph 10.2 is amended by adding the following 
additional sentence: "In the event no patent should be issued to 
licensor, this Agreement as well as the Trademark License 
Agreement executed by the parties hereto may be terminated by 
Licensee upon seven days written notice. 

10,6 Paragraph 10*6 shall be amended by deleting the words 
"the parties agree that" contained in lines 5 and 6 of the 
paragraph 10.6. 

12.1 Notwithstanding anything in this paragraph to the 
contrary. Licensor represents that (1) it is not aware of any 
patents which its pending patents, technology, or "know-how" 
infringe and (2) it is not aware of any patents which relate to 
the technology or "know-how" which is the subject of this 
Agreement and upon which no infringement analysis has been 
conducted. 



ARTICLE 16 - CONFIDENTIALITY 



16.1 Licensee agrees to treat the entire agreement, 
including this addendum, as confidential matter* 



LICENSOR 



Imagolmage, Inc 




Name / Title Rodney Shields / President 
Date Oct^frgr^l?, 1993 




LICENSEE 



Clear Choree Marketing 



Name / Title 



Ben I c ard / President 



Date 
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REFERENCE DESIGNATION* 



Attorney Docket Mo. 
147 Xl-1 



P.i 



08/081,: 28 



Applicant (a) : 
RODNEY M. SHIELDS 



Filing Date 
June 23, 1993 



Examiner 
Tn1M.»l 




CA 



i -r%«~« OTHER A&T 

OHCtUDiaq AUTHOR, TITLE, DATg, PERTlUBW PA flM , BTCO 



EXAMINER 



DATS C0N8ZDERED 



'SwmBJ DS e iS« i ehJS2^S2 i if & T hethft 5 0tf nQC citation it in conforaanceE 
co W oe thi. fox* with nSS SSS^Lfto^SBS^ "* 1,06 "^ider.d.'XSS i 



wi 



PATENT 1 MO. 
1,202,593 
2,931, 11? 

3,707,793 
3,853,675 
4,033,619 
4,070,781 
4,342,401 
4,246,713 
4,278,022 
4,527,690 
4,925,705 
5,138,782 



DATE 


name 


10/24/1S 


SCOTT 


04/OS/60 


Boeworth at, al. 


05/09/72 


Landoll 


01/02/73 


Mabrey at, al. 


12/10/74 


Mwarda 


07/05/77 


Co* 


01/31/78 


Sauer 


12/30/00 


Kitani «t, al. 


01/27/01 


Bckert 


07/14/81 


Pitatpatjfiok et«al 


07/09/05 


Haiart at. al 


05/15/90 


Bill 


08/18/92 


Hiaobe 


67 






VOLUME 2 OF 2 
BENJAMIN ICARD EXHIBIT C 



This is the Exhibit marked C referred to in 
The Affidayjt of BenjaminjV. Icard dated 
This. . .//.r.\ day ofjL.h^.J^fA999. 



Before me WlX&tJTf 

My Commission Expires January 31, 2M1 



Notary Public 



JOB SHEET 
PACKING LIS 



VISUAL TECHNOLOGIES, INC, 



DATE 

VTI ORDER tf 

JOB STATUS. 



8/31/93 
JS1277 



CUSTOMER : CCM/DAY GRAHPI 



BACK ORDER. 
CUSTOMER P.O 




ORDER INFORM 
CUSTOMER DATE: AS 





PRODUCT CODE 
QUANTITY 



SHEET SIZE. . . 

DOT SIZE 

MATERIAL 

TYPE (I/II) . . 
COLORS 



35" X 39 n 
HOLE - STD 

IMAG©>*MAGE BUS PANELS 



SPECIAL INSTRUCTIONS 



FILMS. 



SHIPPING INFORMATION 



SHIP TO : LAS VEGAS HILTON KATHY PRUCHASING DEPT. 

702-732-5711 

3000 PARADISE RD . 
LAS VEGAS, NV 89109 
USA 

FORWARDING AGENT : <^ 

SHIP VIA (Sea/Air) . . : OVERNIGHT — (Lr*^>*~ 



AMOUNT SHIPPED..: 

SHIP VIA : OVERNIGH' 

DATE SHIPPED. . . . : 

FREIGHT CHARGE..: 




28247 



Invoice 
Invoice #: 00000901 



Bill To: 
Day Graphics 



Ship To: 



SALESPERSON 



YOUR NO. 



SHIP VIA 



OOL 



PPD SHIP DATE 



TERMS 



DATE 



PG. 



Kathy 



Fed Exp 



Net 30 



9/7/93 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



12 



9003539 



Imagolmage 35x39 Panel 



$65.00 



Panel 



$780.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$780.00 
$0.00 
$0.00 

$780.00 
$0.00 



$780.00 



28247 



Invoice 



- Invoice #: 00000901 



Bill To: 

Day Graphics 



Ship To: 
Day Qraphioo 

Vejns a/\/. 

89/61 



SALESPERSON 


YOUR NO. 


SHIP VIA 


ax 


PPD 


SHIP DATE 


TERMS 


DATE 


PG. 




Kathy 


Fed Exp 








Net 30 


9/7/93 


1 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



12 



1003539 



Imagolmage 35x39 Panel 



$65.00 



Panel 



$780.00 



SALE AMOUNT 


$780.00 


FREIGHT 


$0.00. 


SALES TAX 


$0.00 


TOTAL 


$780.00 


PAID TODAY 


$0.00 


BALANCE DUE 


^$780.00 



vy 



IMAGO 
JOB 



IMAGE 
SHEET 




CUSTOMER: 
BILL TO: _ 



.CUSTOMER P.O. # 




PHONE: 



ORDER 
REQ'D DEL: 
QUANTITY : 
SHEET SIZE: 
MATERIAL: 
COLORS : 1 . 



INFORMATION 

ACK. DATE: 

PRICE EACH 
Whole Size 



IS. 




.4 .. 



SPECIAL INSTRUCTIONS (FINISHING, ETC . 



FILM DATE AVAILABLE; 



HIPPING INFORMATION 



SHIP TO: ^y^. 3 PHONE : Mjgf|;i^ 



ATTN :. 



^SHI^_^AJLQW2j.___( GROUND/ 2 ND DAY/ OVERNIGHT/ SEA OR AIR) 
FORWARDING AGENT FOR INTERNATIONAL ORDERS: 



■ ,-: y , } .p..... ...... 





SENDER'S COPY 

DROP OFF YOUR PACKAGE AND SAVE 




28247 



Invoice 
Invoice U: 00000909 



Bill To: 

Day Graphics 



Ship To: 
Las Vegas Hilton 



SALESPERSON 



YOUR NO. 



SHIP VIA 



OOLPPD SHIP DATE 



TERMS 



DATE 



PG. 



UPS Overnight 



9/9/93 



Net 30 



9/9/93 



^TY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



1003539 



Imago ArtPanel™ 



$65.00 



Panel 



$195.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$195.00 
$17.25 

$0.00 
$212.25 

$0.00 



$212.25 



PACKING LIST 

VISUAL TECHNOLOGIES, INC. 



DATE 

VTI ORDER #. 



9/8/93 
JS1284 



JOB STATUS, 



CUSTOMER : CCM/DAY GRAPHICS 

ORDER INFORMATION 



BACK ORDER. . . 
CUSTOMER P.O.# 



931004 



CUSTOMER DATE: 

PRODUCT CODE. : X 
QUANTITY : 3 



SHEET SIZE . . 
JOT SIZE. . . . 

MATERIAL 

TYPE (I/II) . 
COLORS 



35 X 39 
PERFED 

IMAGO ARTPANELS 



SPECIAL INSTRUCTIONS: / 



FILMS : 

SHIPPING INFORMATION 



SHIP TO ; LAS VEGAS HILTON 

KATHY VAN EYKEREN 

702-732-5711 

300 PARADISE ROAD 

LAS VEGAS, NV 89109 



FORWARDING AGENT.. 
SHIP VIA (Sea/Air) 



AMOUNT SHIPPED 

SHIP VIA 

DATE SHIPPED. . 
FREIGHT CHARGE, 




OVERNIGHT 



■n 



IMAGO IMAGE 
JOB SHEET 



DATE:-'' V ?*?? 



CUSTOMER : 
BILL TO: 



JubO 



.CUSTOMER P.O.# 



.PHONE : 



ORDER I N F O R.M 
REQ'D DEL: ' 
QUANTITY : \3 



3RMATION — T __y_ T -__ 

f/ms — — — 



ACK. DATE:. 
PRICE EACH: 
Whole Size: 




3HEET SIZE: V^^^fjf 
MATERIAL : 
COLORS: 1. 



SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE: 




H I P P i n G j N F O ~R "m ~A ~T "i "o ~H — ----7-^--- — ^- 



SHIP TO: 
ATTN: 




J . 0 ' . - PHONE: 

A/k no 



PHONE :^2 ^g^_ 



FORWARDING AGENT FOR INTERNATIONAL ORDERS : 



Charlotte, N.C 

28247 



Invoice 



Invoice U: 000009 1 1 



Bill To: 



Ship To: 



David Taylor Illustrator 
1449 N. Pennslyvania St. 
Inidanapolis, IN 46202 



David Taylor Illustrator 
1449 N. Pennslyvania St. 
Inidanapolis, IN 46202 



SALESPERSON 



YOUR NO. 



SHIP VIA 



OOL 



PPD SHIP DATE 



TERMS 



DATE 



PG. 



Fed. Express AM 



9/2/93 



Net 30 



9/2/93 



iTY. 



10 



ITEM NO. 



1003539 



DESCRIPTION 



Imago ArtPanel™ 



PRICE 



$65.00 



UNIT 



Panel 



DISC % 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



BALANCE DUE 



EXTENDED PRICE 



$650.00 



$650.00 
$32.75 

$0.00 
$682.75 

$0.00 



$682.75 



TX. 



JOB S H E E T v 
PACKING LIST 

VISUAL TECHNOLOGIES, INC. 



DATE : 

VTI ORDER If . . 

JOB STATUS . . . 



8/31/93 
JS1276 



CUSTOMER : CCM/DAVID TAYLOR 



BACK ORDER. . . 
CUSTOMER P.O.# 



931002 



ORDER INFORMATION 
CUSTOMER DATE: ASAP 



PRODUCT CODE , 
QUANTITY .... 



X 



Jr 0C2^ 



SHEET SIZE . . . 

DOT SIZE 

MATERIAL 

TYPE { I/II ) . . 
COLORS 



Jb" X 39" 
HOLE - STD 

IMAGO IMAGE BUS PANELS 




SPECIAL INSTRUCTIONS: CALL CUSTOMER AND ADVISE SHIP DATE! 



FILMS ; 

SHIPPING INFORMATION 

SHIP TO : DAVID TAYLOR ILLUSTRATOR D. TAYLOR 317-634-2728 

N. PENNSLYVANIA ST 

INDIANAPOLIS , IN 46202 / 

FORWARDING AGENT . . . . : f iX\ 

SHIP VIA (Sea/Air)..: OVERNIGHT Qt^T* 



AMOUNT SHIPPED . . 

SHIP VIA 

DATE SHIPPED 
FREIGHT CHARGE . . 



|5T ^fuj^Uwur - L^1-^T^±^ jj/c -for.TD VT7. 



FAX TRANSMITTAL 

VISUAL TECHNOLOGIES, INC. 10920 Southern Loop Boulevard 
Pineville, NC 28134 (704) 588-7466 FAX (704) 588-7329 

TO : 

Tracy Brackett 

LOCATION : 

ARCOR 

FAX NUMBER. . . : 

312 644 0783 

FROM : 

Visual Technologies, Inc. 

DATE : 

9/1/93 

TOTAL NUMBER OF PAGES INCLUDING THIS PAGE: 1 
REMARKS: 

racey, 

We will need-foii vou to ship /o sheet Federal Expres 
ON Thursday /FOR AN A.M. DELIVERY to the following address; 

David Taylor Illustrator 
1449 North Pennsyl vania St. 
Indianapolis, IND. 46202 j 

Our Fed Ex # is: 1448-7925-2. Q' 
Tracey, we really appreciate all your help! 

Best Regards, 
Linda 






SENDER'S COPY 

DROP OFF YOUR PACKAGE AND SAVE 




ft/ft 3 ^ 



IMAGO IMAGE 




JOB SHEET DATE : Q/^^gfe |g_ 

CUSTOMER: - .CUSTOMER P.O.#: - : 

BILL TO : 7?M i? MI/K+r^ r 



J-^. ^a^ ) ) t ^ ° X/V Hit 7 - 3) 7 - &§m& 




ORDER INFORMATION """'^ '"'IfliSflS"" 

RE °.' D DEL: ift^"^ " Tc^TaTe": " " """^tP"^" 

QUANTITY: . / price EACH: ^?(dS ' j ^Wc^ 

SHEET SIZE: 5^X3^ uhni. size: _, l'V }' 

MATERIAL : 

COLORS: 1. 2. 3. 4. 

SPECIAL INSTRUCTIONS, (FINISHING, ETC.): , /! / I 

(All. O^a^J^yksu ^astf^s A/up ddXf [ 

FILM DATE AVAILABLE : 



SHIPPING INFORMATION 



SHIP TO: _J± , PHONE L____£iMlS^ i 




ATTN: JLW ' . ^S-; •. 



mip_yjLftjHOjji.i_^ or air) • 

FORWARDING AGENT FOR INTERNATIONAL""OHBErs' 



Charlotte, N.C*. 



28247 



Invoice 
Invoice #: 00000915 



3ill To: 

)avid Taylor Illustrator 
I449 N. Pennslyvania St. 
nidanapolis, IN 46202 



Ship To: 

David Taylor Illustrator 
1449 N. Pennslyvania St. 
Indianapolis, IN 46202 



SALESPERSON 


YOUR NO. 


SHIP VIA 


OOL 


PPD 


SHIP DATE 


TERMS 


DATE 


PG. 




verbal 


UPS 2nd Day 






9/17/93 


Net 30 


9/17/93 


1 



u,Y. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC% 



EXTENDED PRICE 



TX. 



1003639 



Imago ArtPanel™ 36x39 



$65.00 



Panel 



$260.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$260.00 
$8.55 
$0.00 

$268.55 
$0.00 



$268.55 



JOB SHEET 
PACKING LIST 

VISUAL TECHNOLOGIES , INC. 



DATE 

VTI ORDER # 



JS1297 



JOB STATUS. . . 



CUSTOMER. 



DAVID TAYLOR 



BACK ORDER . . 
CUSTOMER P.O. 



931010 



ORDER INFORMATION 
CUSTOMER DATE: 



PRODUCT CODE. 
JANTITY 



SHEET SIZE. . . 

DOT SIZE 

MATERIAL 

TYPE (I/II) . . 
COLORS ....... 



X 
4 

36 X 39 
PERFED 

IMAGO BUS PANELS 



SPECIAL INSTRUCTIONS: 



FILMS ; 

SHIPPING INFORMATION 



SHIP TO ; DAVID TAYLOR ILLUSTRATOR. 

D. TAYLOR 317-634-2728 , _ 

14 4 9 NORTH lj^M^^AVIUfu^i^L^ A MM Wll'j II 1 1 O 



INDIANAPOLIS, IN 46202 



FORWARDING AGENT . . . 
SHIP VIA (Sea/Air) 



AMOUNT SHIPPED. . 

SHIP VIA 

DATE SHIPPED. . . . 
FREIGHT CHARGE. . 



2ND DAY 



2ND DAY, 



IMAGO IMAGE 

JOB SHEET DATE: 



CUSTOMER: .CUSTOMER P.O.#: 




BILL TO 



.PHONE : 



3^ 

61 0 



ORDER INFORMATION 

REQ'D DEL: "j/nfaj "aCkT'dTte """" •" 

QUANTITY: / PRICE EACH: 

SHEET SIZE: whole Size: 

MATERIAL: ^rr^Jl^vy^ (fbt^-~~*J C^T^e^ 

COLORS: 1. 2. 3. 4 

SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE: 



SHIPPING INFORMATION 



SHIP TO: 
ATTN: 



^^'^^ PHONE At? ^7£F 



-§HI£_VIA HOW?; .(GROUf^ ^ND DA^ / OVE RNIGHT/ SEA OR AIR) 
FORWARDING AGENT FOR INTERNATIONAL ORDERS:. 



28247 



Invoice 



Invoice H: 00000910 



Bill To: 
TANK 

3375 Madison Pike 
Fort Wright, KY 41017 



Ship To: 
TANK 

3375 Madison Pike 
Fort Wright, KY 41017 



SALESPERSON 


YOUR NO. 


SHIP VIA 


OOL 


PPD 


SHIP DATE 


TERMS 


DATE 


PG. 






UPS Overnight 






9/7/93 


Net 30 


9/7/93 


1 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



38 



1003539 



Imago ArtPanel™ 



$65.00 



Panel 



$2,470.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



$2,470.00 
$39.25 
$0.00 

$2,509.25 
$2,470.00 



BALANCE DUE 



$39.25 



ink 



3375 MADISON PIKE 

FT. WRIGHT. KENTUCKY 41017 



authority of northern Kentucky 

)qr no. C3638 



NAME: 



LINE 



REFERENCE 
NUMBER 

PRODUCTION 



dat e 08/31/93 voucher N0. 0 oi|696 
CLEAR CHOICE MARKETING 



reference 

DATE 

08/30/93 
** TOTAL 



AMOUNT 

2470.00 
2470.00 



ALLOWANCE 



NET 

2470.00 
2470.00 



ank 



3375 MADISON PIKE 

FT. WRIGHT, KENTUCKY 41017 



DATE. 08/31 /93. ; CHECKNO^p ! g|gg|! 



i sit authority of northern kentucky 



AY 



3 THE 
RDER OF 



EXACTLY »«»*2i»70M DOLLARS AND »«Oof*l 



CLEAR . CHOICE MARKETING 
ATTN: BEN T,CARD~. 
P.O. BOX 472326 
-CHARLOTTE, . NC. 28247" 




THE FIFTH THIRD BANK 

.ol Miami Valley > : 

Plqua, Ohlo ' ; ; 

56-219/422 ' '•' , 



JOB SHEET 
PACKING LIST 

VISUAL TECHNOLOGIES, INC. 



DATE 

VTI ORDER &. 

JOB STATUS . . 



8/31/93 
JS1275 



CUSTOMER : CCM/TANK 



BACK ORDER : 

CUSTOMER P.O.#..: 931000 



ORDER INFORMATION 
CUSTOMER DATE: 9/7/9 3 



RODUCT CODE . : X 
QUANTITY : 38 



SHEET SIZE. . . 

DOT SIZE 

MATERIAL 

TYPE (I/II) . . 
COLORS 



35" X 39" 
HOLE- STD 

IMAGO IMAGE BUS PANELS 



SPECIAL INSTRUCTIONS: 



W)6 



FILMS : 

^^S HIPPING INFORMATION 



^ SHIP TO : TANK ROBIN SCHILDMEYER 606-341-8265 

^ 3375 MADISON PIKE 

o 



FT. WRIGHT, KY 41017 



FORWARDING AGENT . . . 
SHIP VIA (Sea/Air) . 



AMOUNT SHIPPED. . 

SHIP VIA 

DATE SHIPPED. . . . 
FREIGHT CHARGE. . 



am 



UPS - OVERNIGHT?/ 



tens 7q [\£y$y* ^ 



SENDER'S COPY 

DROP O FF YOUR PACKAGE AND SAVE 




oipcai v-Miut^o iviai rvout ly, 1110. 

P.O. Box 472326 
Charlotte, N.C. 

28247 Invoice 



Invoice #: 00000924 



Bill To: Ship To: 

Phoenix Transit Phoenix Transit 

P. O. Box 4275 2225 West Lower Buckeye Road 

Phoenix, AZ 85030 Phoenix, AZ 85009 



SALESPERSON 



YOUR NO. 



SHIP VIA 00L 



PPD SHIP DATE 



TERMS 



DATE 



PG. 



USAir Cntr-Cntr 



10/12/93 



Net 30 



1 0/14/93 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



273 
90 



10036000 
10036000 



Imago Panels / Roll 5 l X^l' 
Imago Panels / Roll 3'x *p' 



$5.46 
$5.46 



SqFt 
SqFt 



100% 



$491.40 



273 Sqft. - tyfc /Adhesive Problems 


SALE AMOUNT 


$491.40 


FREIGHT 


$52.00 




SALES TAX 


$0.00 




TOTAL 


$543.40 




PAID TODAY 


$0.00 




BALANCE DUE 


$543.40 



j u o butt, t 
- - PACKING LIST 

VISUAL TECHNOLOGIES, INC. 



DATE : I 0/ 1 V 9.? 

VTI ORDER # . . : -J .: I 3 2 G 



JOB STATUS...: INVOICED 



BACK ORDER 



CUSTOMER ^'CC^PHOENIX TRANSIT CUSTOMER P.O.#..: 931028 



-ORDER INFORMATION 



/ 



CUSTOMER DATE: 

PRODUCT CODE . ? w 

QUANTITY : 1 ROLL 

SHEET SIZE...: 3' X 30' =90 SQFT 

DOT SIZE : PERFED 

MATERIAL : IMAGO BUS ROLL 

TYPE (I/II) . * : 
COLORS : 

SPECIAL INSTRUCTIONS: / 



FILMS : 

SHIPPING INFORMATION 



SHIP TO : PHOENIX TRANSIT 

ART LAKE 

2225 WEST LOWER BUCKEYE ROAD 
PHOENIX, AZ 85009 



FORWARDING AGENT. . . . : 

SHIP VIA (Sea/Air)..: COUNTER TO COUNTER 



SHIP VIA 

DATE SHIPPED. . , 
FREIGHT CHARGE, 



3fV (Cjh -pes) 



AMOUNT SHIPPED. 

COUNTER TO COUNTER. 



Clear Choice Marketing, Inc. , , 

IMAGO IMAGE 

JOB SHEET . DATE:.; 



CUSTOMER : CUSTOMER P . O 

BILL TO: 




.PHONE : 



ORDER INFORMATION . 0'Sl8ii|^p||fi^ 

REQ'D DEL : ! ACK. DATE : ' ; " /. ■ ' ' ■ M p l^^ggp" " 

QUANTITY : ^''X^D* ' J>RICE EACH : 1 ' ' ' - V fM ^ f^M t 

^ K -a 2^1— fall - •••■= '- Mm l c : 

SHEET SIZE: ^ 7s ,JU FT- WhTT) p size: - V^^vv:; ■■ 

MATERIAL: aJ^f S&(5Y ^ 3/;^'-^^/,; 



COLORS : 1 . 2 . 3 . 4 . 

SPECIAL INSTRUCTIONS (FINISHING, ETC.): ___ 



FILM DATE AVAILABLE: 



NG IN FORMAT 10 N' ^i,. V^^l^^^^^^. 



SHIP TO: : PHONE L 

ATTN: 



-gJilE^iU^ OVERNIG HT/ SEA OR AIR ): 
FORWARDING AGENT FOR INTERNATIONAL ORDERS: 



ered quick. 




ez8 



tfTtO lT;tMTg/TMg 




JOB SHEET 
PACKING LIST 

VISUAL TECHNOLOGIES , INC. 



DATE 

VTI ORDER # 

JOB STATUS . 



10/12/93 
JS1324 



CUSTOMER : CCM/PHOENIX TRANSIT 



BACK ORDER 

CUSTOMER P.O.#, 



931026 



ORDER INFORMATION 
CUSTOMER DATE: 



PRODUCT CODE . : W 
QUANTITY : 1 ROLL 

36" X 91 FT. - PT, 
PERFED 

IMAGO BUS ROLL 



SHEET SIZE. 
DOT SIZE . . . 
MATERIAL. . . 
TYPE (I/II) 
COLORS 



SPECIAL INSTRUCTIONS: / 



FILMS : 

SHIPPING INFORMATION 

SHIP TO : PHOENIX TRANSIT 

ART LAKE 

2225 WEST LOWER BUCKEYE ROAD 
PHOENIX, AZ 85009 



FORWARDING AGENT : ~ 

SHIP VIA (Sea/Air)..: COUNTER TO COUNTER 



AMOUNT SHIPPED. 

SHIP VIA 

DATE SHIPPED. . . 
FREIGHT CHARGE. 



COUNTER TO COUNTER (Jl^Pttf^^ 



78P--. 



9' 



4$ & 



'* '?°i' ear Choice Marketing, Inc 



\ ^ w IMAGO IMAGE V ( ' \ ^ 

(jf- J ° B SHEET D ATE :11^!M^ 

^ CUSTOMER: ^ .CUSTOMER P.O.#: _ I' v ^ 



BILL TO; 



.PHONE : 



O^^^ R ^I N F O R M A T I O _ N . 

req(d DEL; ^ " " 7ck.""i»tb7 """^" V ^"' V 



QUANTITY; , - PRICE EACH ; . ■ 

SHEET ^^LliZiOiZ^ole Size: ■ ^^HlSifi^^ 




MATERIAL: . . < M^^f ; 

COLORS: 1. 2. 3. 4> 



SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE : / — 4P/- ^7^3 — 





6oL?ki- 7SS 2 ^ 

*.--LLL} NG INFORMATION ^^^iSSKP^^ 



ATTN: 



-SHIP^IA_HOVf?j,.„lGRO QR S^^ iJL ^^ U ^f 

FORWARDING AGENT FOR INTERNATIONAL ORDERS: 



( 



: 



Phoenix TYansit System 



vendofTno. 



NAME: CLfiAR CHOICE 



DATE 1 0/22/93 VOUCHER NO. 844 

084a 



LINE 



REFERENCE 
NUMBER 



REFERENCE 
QAIE 



AMOUNT 



ALLOWANCE 



NET 



0^/29/9 5 
** TOTAL 



?00.l)i3 
300. UO 



8C0.0?' 
6 00. 0 f 



VISUAL TECHNOLOGIES, INC, 



JOB SHEET 
PACKING LIST 



DATE 

VTI ORDER #. 

JOB STATUS . . 



9/28/93 
JS1304 



BACK ORDER . 



CUSTOMER : CCM/PHOENIX TRANSIT 

90543S 



CUSTOMER P,0.# 



931018 REF: 



ORDER INFORMATION 
CUSTOMER DATE: 



PRODUCT CODE . : X 

QUANTITY : 12 

SHEET SIZE . . . : 36 X 39 

DOT SIZE : PERFED 

MATERIAL : IMAGO PANELS 

TYPE (I/H) . . : 
COLORS : 

SPECIAL INSTRUCTIONS: / 



FILMS : 

SHIPPING INFORMATION 



SHIP TO. 



; PHOENIX TRANSIT 

ART LAKE 602-495-5796 

2225 WEST LOWER BUCKEYE ROAD 

PHONEIX, AZ 85009 



FORWARDING AGENT : 

SHIP VIA (Sea/Air)..: OVERNIGHT 



AMOUNT SHIPPED. 

SHIP VIA 

DATE SHIPPED. . . 
FREIGHT CHARGE, 



12- 



OVERNIGHT 



ciear Choice Marketing, Inc. , . 

IMAGO IMAGE ' ' ' • i h^\j 
JOB SHEET DATE : • ^ ZX 



CUSTOMER 
BILL TO: 




.CUSTOMER P.OJ:J- : fi^^ 



.PHONE 



.j V-.i.jp.;:;, " 

RDER INFORMATION ; ' • 4&fllife& 



ORDER INFORMATION 
REQ ' D DEL: 

QUANTITY : ^ : pRICE EACH 

SHEET SIZE: 

MATERIAL ; 

COLORS: 1. 2. 



Whole Size; 



SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE: 



SHIPPING INFORMATION ~'"~"~~""~i~^*r 



SHIP TO; 
ATTN : 



INFORMATION ' ' ;; . ; 'i ; VV : 

1 PHONE: 6^f^T^£ 





.SHIJJLAJLQW?j_tGROiro/..^ 



FORWARDING AGENT FOR INTERNATIONAL ORDERS:. 




\z sots- $ ~2 D - GO ^ 



OPS REQ> / !. 



Clear Choice Marketing, Inc. 
P.O. Box 472326 
Charlotte, N.C. 

28247 | nV0 i CG 



Invoice #: 00000913 



Bill To: Ship To: 

Phoenix Transit Phoenix Transit 

P. O. Box 4275 2225 West Lower Buckeye Road 

Phoenix, AZ 85030 Phoenix, AZ 85009 



SALESPERSON 


YOUR NO. 


SHIP VIA 


ax 


PPO 


SHIP DATE 


TERMS 


DATE 


PG. 






UPS Overnight 






9/15/93 


Net 30 


9/15/93 


1 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



12 



1003639 



Imago ArtPanel™ 36x39 



$65.00 



Panel 



$780.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$780.00 
$29.60 

$0.00 
$809.80 

$0.00 



$809.80 



JOB SHEET 
PACKING LIST 

VISUAL TECHNOLOGIES, INC. 



DATE : 9/14/93 

VTI ORDER - # . . : JS1286 

JOB STATUS . . . : 

BACK ORDER : 

CUSTOMER ; CCM/PHOENIX TRANSIT CUSTOMER P.O.#..: 931006 



ORDER INFORMATION 



CUSTOMER DATE: 



PRODUCT CODE . : 
QUANTITY : 

SHEET SIZE . . . : 

DOT SIZE : 

MATERIAL : 

TYPE (I/II) . . ; 
COLORS : 



W 

12 

36" X 
PERFED 

IMAGO BUS PANELS 



SPECIAL INSTRUCTIONS: / 



FILMS : 

SHIPPING INFORMATION 



SHIP TO : PHOENIX TRANSIT 

ART LAKE 

2225 WEST LOWER BUCKEYE ROAD 
PHOENIX, AZ 85009 



FORWARDING AGENT : /*W /J i I ■ 

SHIP VIA (Sea/Air)..: UP 3 GR OUND '(Jy f]\(JPi 

AMOUNT SHIPPED . . : ) £ /A/ACbO P^E-L^ 



SHIP VIA 

DATE SHIPPED 

FREIGHT CHARGE. . 



U&S-GfteUNf>_ 



g- if,- 



D\flrniai 



Cleat* choice Marketing, Inc. 



IMAGO 
JOB 



IMAGE 
SHEET 



•••• .j^$£^*v?< v 




CUSTOMER 
LL TO: 



DATE: 



.CUSTOMER 



' ■■.•'..••■Vi'i J C;;-.si!?|$S-:' 



^ ^ .- : :w^^i^ s ^.^;. 

---JL*.-- INFORMATION • . , ; : : ^.i:'€^^^^pr" 



ACK. DATE: 



REQ'D DEL: 

QUANTITY : ^ PRICE EACH:. 

SHEET SIZE: 3<jJ( V <? whole size 

MATERIAL: J-/7}/}jLn fihtte / 

COLORS: 1. _ 2 . 3 , 4 




SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE: 



SHIPPING. INFORMATION ' 'T'~"~W$WW$&P 

----^i^i^fc^ite^i 

ship to: VhdJnw 7&7sris^J- phone'- -' ' : 

attn: /k*r Iqw 

bfcif &tru0y *_#/ ■ •■"■H^t:. 

-SHIg^iLiLQijl;^^^ S E A OR AIR): " : ; 1 " . 

FORWARDING AGENT TOTT-fNTERNATIONAL ORDERS: ^ ^ 




i.ou.jo: 40211 



• -Walls 

• Trucks 

• Windows 

• Trade Shows 

• Plastics 

• Graphics 

• Logo Designs 



Dear Ben Icard: 

SETS SMS p — 



Sincerely 



Please send a 




vonDo n i n g er 





i.l' 




I.OU..HY. 402U 



wans 

Trucks 

Windows 

Trade Shows 

Plastics 

Graphics 

Logo Designs 



Dear Ben Icard: 

Enclosed is two sheets of defective Imago Art Panel. Please send a 




harlolle, N.C. 

28247 



Invoice 



Invoice #: 00000912 



ill To: 
on-Arts 

209 East Indian Trail 
Duisville, KY 40213 



Ship To: 
Von-Arts 

3209 East Indian Trail 
Louisville, KY 40213 



SALESPERSON 


YOUR NO. 


SHIP VIA 


00L 


PPO 


SHIP DATE 


TERMS 


DATE 


PG. 




Verbal 


UPS 


X 




9/16/93 


C.O.D. 


9/17/93 


1 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



20 



1003639 



Imago ArtPanel™ 36x39 



$65.00 



Panel 



$1,300.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



BALANCE DUE 



$1,300.00 
$52.80 

$0.00 
$1,352.80 

$0.00 



$1,352.80 



VISUAL TECHNOLOGIES, INC. 



JOB SHEET 
PACKING LIST 



v. 



DATE 

VTI ORDER # 

JOB STATUS . . 



9/16/93 
JS1292 



CUSTOMER ; CCM/VON-ARTS 



BACK ORDER- 
CUSTOMER P.O.# . . 



931009 



ORDER INFORMATION 



CUSTOMER DATE: 9/16/93 

PRODUCT CODE . : X 

QUANTITY : 20 

SHEET SIZE . . . : 36 X 39 

DOT SIZE ; PERFED 

MATERIAL : IMAGO BUS PANELS 

TYPE (I/II)..; 
COLORS : 

SPECIAL INSTRUCTIONS: // 



FILMS. 



SHIPPING INFORMATION 



SHIP TO ; VON ARTS 

VON 502-968-6870 
3209 EAST INDIAN TRAIL 

LOUISVILLE, KY 40213 



FORWARDING AGENT. . . 
SHIP VIA (Sea/Air) 



OVERNIGHT COD 



AMOUNT SHIPPED. . 

SHIP VIA 

DATE SHIPPED. . . . 
FREIGHT CHARGE. . 



3n 



OVERNIGHT COD. 
9/16/93 *^ 



_ ' — * O/ 



Tar 



Ar4O0 ^-.nv^twivv 1S39 



WTVD 



OURHAM, N.C. 27702 2009 



VENDOR NO. 
1447 



DATE 
10/08/93 



CHECK NO. 
000004^ 



INVOICE DATE 



DESCRIPTION 



GROSS AMOUNT 



DISC./ADJUSTMNTS 



PAYMENT AMO 



092093 



347-9 



0 . 00 



"34" 



TOTAL OK VOUCHER 



347. 91 



O. 00 



34", 



Charlotte, N.C. 

28247 



Invoice 



Invoice #: 00000917 



Bill To: 

WTVD Television 
P. O. Box 2009 
Durham, NC 27702 



Ship To: 

WTVD Television 
Routh Signs / John Humble 
2515 Randleman Road 
Greensboro, NC 27406 



SALESPERSON 


YOUR NO. 


SHIP VIA 


OCX 


PPD 


SHIP-DATE 


TERMS 


DATE 


PG. 






UPS 






9/20/93 


Net 30 


9/20/93 


1 



wfY. 



ITEM NO. 



1003639 



DESCRIPTION 



Imago ArtPanel™ 36x39 



PRICE 



$65.00 



UNIT 



Panel 



DISC% 



EXTENDED PRICE 



$325.00 



TX. 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



BALANCE DUE 



$325.00 
$3.41 
$19.50 

$347.91 
$0.00 



$347.91 



VISUAL TECHNOLOGIES, INC. 



JOB SHEET 
PACKING LIST 



DATE •••••••• 

VTI ORDER 

JOB STATUS . , 



CUSTOMER 



9/20/93 
JS1298 




a 



BACK ORDER. ; 

WTVD II CUSTOMER P.O.#..: 931011 



: ! >rC Vi* - 



ORDER INFORMATION 



CUSTOMER DATE: 9/20/93 

PRODUCT CODE . : X 

QUANTITY : 5 

SHEET SIZE. . . ; 36 X 39 

DOT SIZE ; PERFED 

MATERIAL ; IMAGO BUS PANELS 

TYPE (I/II) . . ; 
COLORS ; 

SPECIAL INSTRUCTIONS: / 



FILMS ; 

SHIPPING INFORMATION 



SHIP TO : ROUTH SIGNS 

JOHN HUMBLE 

2 515 RANDLEMAN ROAD 

GREENSBORO, NC 27406 



FORWARDING AGENT. . . 
SHIP VIA (Sea/Air) 



UPS GROUND (TRAC) 



AMOUNT SHIPPED. . 

SHIP VIA 

DATE SHIPPED. . . . 
FREIGHT CHARGE. . 



UPS GROUND (TRAC). 
9/20/93 



Charlotte, N.C. 

28247 



Invoice 



Invoice #: 00000928 



Bill To: 

Graphics International 
4645 95th Street North 
St. Petersburg, FL 33708 



Ship To: 

Graphics International 
4645 95th Street North 
St. Petersburg, FL 33708 



SALESPERSON 


YOUR NO. 


SHIP VIA 


00L 


PPD 


SHIP DATE 


TERMS 


DATE 


PG. 






UPS Ground 






10/18/93 


Net 30 


1 0/18/93 


1 



OTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



180 
538 



^0036000 
10036000 

• / 1 - 



Imago Panels / Roll 62* 
Imago Panels / Roll 538' 



$5.46 
$5.46 



SqFt 
SqFt 



100% 



$982.80 



538' x 3" ■ No Charge to replace Defectives Avery Material 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$982.80 
$55.00 
$0.00 
$1,037.80 
$0.00 



$1,037.60 



VISUAL TECHNOLOGIES, INC. 



JOB SHEET 
PACKING LIST 



DATE : 

VTI ORDER # . . 



10/18/93 
JS1332 



JOB STATUS . . . ; 

BACK ORDER 

^ STOMER : CCM/GRAPHICS INTERNATIONAL 



CUSTOMER P.O.# 



931030 



ORDER 



INFORMATION 



CUSTOMER DATE; 10/18/93 " 

PRODUCT CODE. • X 

QUANTITY ; 3 ROLLS f 150' 

SHEET SIZE. . . : 3' X 450* 

D °T SIZE : PERFED 

SpE R U/iii"':" IMAG ° IMAGE R ° LL 

COLORS \ : * 

SPECIAL INSTRUCTIONS: BILL FOR OVERAGE AT 3 



88' (BILL FOR 62* ) 



FILMS ; 

SHIPPi NG 



INFORMATI 



SHIP T0 - s GRAPHICS INTERNATIONAL 

COLIN SEAL 

464 5 9 5TH STREET NORTH 



ST. PETERSBURG, FL 33708 



FORWARDING AGENT . 

SHIP via (Sea/Air) 



AMOUNT SHIPPED, 

SHIP VIA 

DATE SHIPPED. . . 
FREIGHT CHARGE. 



UPS GROUND 

450' X 3' = 1350 SqFt. 
UPS GROUND 
10/18/93 



102/ £>uc Con feadLcrdcr 
Lebl '_ Mtrdj (shipped QttJcjlkdk 



7t>3' - 



<2Z5> auerd u<*a bu C&Zj 

====- / CflaxfPitr./aM 



§3.&___. 



M> girt 



< 5' 



IMAGO. IMAGE 
J °B SHEET 



DATE: 



10 



CUSTOMER : 
BILL TO; 



A 




mm 




CUSTOMER P.O.#; 



.PHONE ; 



REQ'D DEL: ----^-^lt 

~^ ~ A ACK. DATE N Jy&Xf 

QUANTITY * /hK Q£(<%ch.< % 

~ ' : PRICE ea( 



SHEET SIZE: 
MATERIAL : 
^ COLORS : 1 . 




^ ( cu< 

^SPECIAL INSTRUCTIONS (FIN 



)> FILM DATE AVAILABLE 



FORWARDING AGENT FOR INTERNATIONAL ORDERS : 




P.O. Box 472326 
Charlotle, N.C. 



28247 



Invoice 



Invoice #: 00000919 



Bill To: 

Graphics International 
4645 95th Street North 
St. Petersburg, FL 33708 



Ship To: 

Graphics International 
4645 95th Street North 
St. Petersburg, FL 33708 



SALESPERSON 



YOUR NO. 



SHIP VIA OOLPPD 



SHIP DATE 



TERMS 



DATE 



pa 



Overnight UPS 



9/28/93 



Net 30 



9/28/93 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC% 



EXTENDED PRICE 



TX. 



2,400 
30 
5 



10036000 
10036000 
1003639 



Imago Panels / Roll '6W^X) 
Imago Panels / Roll 
Imago ArtPanel™ 36x39 



$5.46 



SqFt 
SqFt 
Panel 



100% 



$13,104.00 



Line 2-30sqft No Charge Sample / Line 3-5 panels No Charge Samples 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



$13,104.00 
$58.80 
$0.00 

$13,162.80 
$0.00 



BALANCE DUE 



$13,162.80 



Clear Choice Marketing, inc. 



IMAGO IMAGE 
JOB SHEET 



DATE; 




CUSTOMER : Com-- 

BILL TO: fVy\ fa S) 0_ 



.CUSTOMER P.O.#: 



.PHONE : 



ORDER INFORMATI 



O N 



REQ'D DELi 

2-1/0O ~ 

QUANTITY : 
SHEET SIZE:. 
MATERIAL : 
COLORS : 1 . 




PT 



— ACK. DATE.: 

PRICE EACHig^' 



Whole Size 




.2.. 



.4 .. 



SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



A 



21 




FILM DATE AVAILABLE : 




----L-_L-_ N G 1 N F ° R M ~A~T~I~0~N 

ship to: PrAxM siUaJL 

ATTN :_ 



-§HIP_yjA_HQH2j__ ( GROUN D / ?Nn n ft < 



PHONE ;_ 



FORWARDING AGENT FOR INTERNATIONAL 




IMAGE 
SHEET 



CUSTOMER 
BILL TO: 




DATE: 



CUSTOMER P.O.#; 



PHONE ; 



SHEET SIZE: 
MATERIAL : 
COLORS : i . 

SPECIAL INSTRUCTIONS (FINISHING, 



ACK. DATE: 

PRICE EACH: /// 'c _ 



ETC. ) : 



FILM DATE AVAILABLE 



-----L*... 1 ..*!/ o r m" a't 7 "on — - — — -. 

REQ'D DEL: , ^ 

jr \ ACK. nsinD . "~~ 

quantity/ ^ Qy 





SHIPT0: -^a^5^^^ 

ATTN * ~ 




phone &3'-d2 3F 



JOB SHEET 
PACKING LIST 

VISUAL TECHNOLOGIES , INC. 



DATE : 9/23/93 

VTI ORDER JS1300 

JOB STATUS . . . ; 

BACK ORDER. 



CUSTOMER : CCM/COLIN CUSTOMER P.O.#..: 931013 

ORDER INFORMATION 
CUSTOMER DATE: 



PRODUCT CODE . : X 
QUANTITY : 1 



SHEET SIZE...: 36"'x|©' fa Qj^- ^ Q^c \ 

DOT SIZE : PERFED V K ZX^PJ 

MATERIAL : IMAGO IMAGE BUS PANEL 

TYPE (I/II) . . : 
COLORS ; 

SPECIAL INSTRUCTIONS : / 




FILMS : 

SHIPPING INFORMATION 




SHIP TO : GRAPHICS INTERNATIONAL 

COLIN SEAL 

4645 95TH STREET NORTH 
ST. PETERSBURG, FL 33708 



FORWARDING AGENT. . . . : 

SHIP VIA (Sea/Air)..: ground 



AMOUNT SHIPPED. . 



SHIP VIA 

DATE SHIPPED. . 
FREIGHT CHARGE. 



/0" fit 



GROUND Nl<S*T- Of \ o> XsKTVi^CVW DeiVVj<BR >/ 

^✓/*? ~ 

^ 




VISUAL TECHNOLOGIES, INC. 



JOB SHEET 
PACKING LIST 



DATE : 

VTI ORDER « . . 

JOB STATUS . . . 



10/12/93 
JS1323 



CUSTOMER : CCM/COLIN 



BACK ORDER : 

CUSTOMER P.O.#..: 931025 



ORDER INFORMATION 
CUSTOMER DATE: 



PRODUCT CODE. 
QUANTITY 



SHEET SIZE. 
DOT SIZE . . . 
MATERIAL. . . 
TYPE (I/II) 
COLORS 



X 
1 

36" x &r Di>c 53 1 

PERFED 

IMAGO IMAGE BUS ROLL 



SPECIAL INSTRUCTIONS: EXCHANGING STOCK/ 



FILMS : 

SHIPPING INFORMATION 



SHIP TO : GRAPHICS INTERNATIONAL 

COLIN SEAL 

464 5 95TH STREET NORTH 
ST. PETERSBURG, FL 33708 



FORWARDING AGENT... 
SHIP VIA (Sea/Air) 



GROUND 



AMOUNT SHIPPED. 

.SHIP VIA 

DATE SHIPPED. . . 



3lo" X (f6 r /Wyi 



GROUND. 



y 




10-12-4 3 



FREIGHT CHARGE. 



IMAGO I M A<-GT 
J °B SHEET 



CUSTOMER : 
BILL TO: 




DATE ; 



CUSTOMER P.O.#; 



_PHONE ; 



0 -^-.--h..lJJ_ ° R h" A" T~7 o" N _ 
REQ'D DEL: 



QUANTITY: 

SHEET SIZE: ^H/^ 
MATERIAL : 
COLORS : 1 



~j — -7— ACK. DATE: . ; 

A ' .V vfj^ / PRICE EACH:_ 
Whole Size: 




FILM DATE AVAILABLE: 



Charlotte, N.C. 



28247 



Invoice 
Invoice #: 00000922 



Bill To: 

Market Media 

2821 E. El Paso 

Broken Arrow, OK 74014 



Ship To: 

Market Media 
Tulsa Transit 
510 S. Rockford 
TuJsa, OK 75120 



SALESPERSON 


YOUR NO. 


SHIP VIA 


ax 


PPD 


SHIP DATE 


TERMS 


DATE 


pa 






UPS Overnight 






9/29/93 


Net 30 


9/29/93 


1 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



TX. 



1003639 



Imago ArtPanel™ 36x39 



$65.00 



Panel 



$195.00 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$195.00 
$15.25 
$0.00 
$210.25 
$0.00 



$210.25 




JOB SHEET 
PACKING LIST 

, INC. 



8/93 
305 



JOB STATUS...: ^ QRDER _ : 

CUSTOMER : CCM/MARKET MEDIA CUSTOMER P.O.#..: 931019 

OR DER INFORMATION 



CUSTOMER DATE: 



PRODUCT CODE, 
QUANTITY 



SIKET SIZE . . . 

DOT SIZE 

MATERIAL 

TYPE (I/II) . . 
COLORS 



X 
3 

36 X 39 
PERFED 

IMAGO PANELS 



SPECIAL INSTRUCTIONS: 



FILMS 



SHIPPING 



INFORMATION 



SHIP TO. ..... ; TULSA TRANSIT 

MIKE LEMERY/91b-585-1195 
S10 S. ROCKFORD RD . 

^ TULSA, OK 74120 



FORWARDING AGENT . . , 
SHIP VIA (Sea/Air) 



AMOUNT SHIPPED. 

SHIP VIA 

DATE SHIPPED. . . 
FREIGHT CHARGE. 



OVERNIGHT 



3 



OVE RN I GHT ^ J ftC U f?S 



P.O. Box*472326 
Charlotte, N.C. 

28247 



Invoice 



Invoice U: 00000907 



Bill To: Ship To: 

Market Media Market Media 

2821 E. El Paso Tulsa Transit 

Broken Arrow, OK 74014 510 S. Rockford 

Tulsa, OK 75120 



SALESPERSON 


YOUR NO. 


SHIP VIA 


00L 


PPD 


SHIP DATE 


TERMS 


DATE 


PG. 




M, Lemery 


UPS Overnight 






9/13/93 


Net 30 


9/13/93 


1 




ITEM NO. 


DESCRIPTION 


PRICE 


UNIT 


DISC % 


EXTENDED PRICE 


TX. 


10 

# 


1003539 


Imago ArtPanel™ 


$65.00 


Panel 




$650.00 






SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 


$650.00 
$27.00 

$0.00 
$677.00 

$0.00 


BALANCE DUE 


$677.00 



cnoice narKecxng, xue. 

IMAGO 
JOB 



IMAGE 
SHEET 



, DATE 



CUSTOMER: 

BILL TO: 



.CUSTOMER P . O . # : . V 1 ^ " *"* 




PHONE 




MM'-: 



ORDER 
REQ'D DEL: . 
QUANTITY: 
►sHEET SIZE: 
MATERIAL : 
COLORS : 1 . 



INFORMATION 

ACK, DATE; 



PRICE EACH: 
Whole Size; 



UK 



SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



FILM DATE AVAILABLE:. 



HIPPING INFORMATION 



ship to:- OuJ^a- 3v2^AAbr PHAHB . ' 



ATTN: 



SHIP VIA HOW?: (GP rmwn/ ?nn DA Y/^jOVE FNIGHT// SEA. OR AIR) t- 



FORWARDING AGENT FOR INTERNATIONAL ORDERS:. 



Charlotte, N.C. 

28247 



Invoice 



Invoice #: 00000916 



Bill To: 

Market Media 

2821 E. El Paso 

Broken Arrow, OK 74014 



Ship To: 

Market Media 
Tulsa Transit 
510 S. Rockford 
Tulsa, OK 75120 



SALESPERSON 



ITEM NO. 
1003639 



YOURrO. SHIP VIA 
Overnight 
DESCRIPTDN 
Imago ArtPanel™ 36x39 



OCX 



PPD 



SHIP DATE 
9/20/93 
PRICE 
$65.00 



UNIT 
Panel 



TERMS 
Net 30 

DISC 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



DATE 
9/20/93 
EXTENDED PRICE 
$520.00 



PG. 
1 

TX. 



$520.00 
$32.00 
$0.00 
$552.00 
$0.00 



$552.00 



job sheet 
packing'list 

futfj TECHNOLOGIES , INC. 



OATE. . . > : 9/20/93 

VTI ORDER #..: JS1299 

JOB STATUS 

BACK ORDER. 




'.'USTOMER ^C£^ARKET MEDIA CUSTOMER P . O . # . . : M. LEMERY 

> R D E R INFORM AT I 

^4 l_ _ L ^ - - - _ 1 

USTOMER DATE: / //, - / 

RO^CT CODE. : D 
JUANTITY : 8 

;HEET SIZE. . . : 3^X -4-?2& 

)OT SIZE : T5m-(20) J-^, 

MATERIAL ; )}OGAnflO -F- 

YPE (I/II) . . : I 

OLORS : 

FECIAL INSTRUCTIONS: / 



ILMS. . : 

HIPPING INFORMATION 



HIP TO : TULSA TRANSIT 

MIKE LEMERY / CYNTHIA STABB 
Q 510. S. ROCKFORD ST. 

TULSA, OK 74120 



ORWARDING AGENT : 

HIP VIA (Sea/Air) , . : OVERNIGHT 



MOUNT SHIPPED. 



HIP VIA 

'ATE SHIPPED 

REIGHT CHARGE. . 



OVERNIGHT 




IMAGO IMAGE 
JOB SHEET 



DATE: 




.CUSTOMER P.O.#: 



.PHONE : 



ORDER INFORMATION 
REQ'D DEL; _ 

QUANTITY: _ 

■HEET SIZE: 

MATERIAL: 

COLORS : 1 . 2 



ACK. DATE : ' 

PRICE EACH: 

Whole Size: 




SPECIAL INSTRUCTIONS (FINISHING, ETC.): 



Clear Choice ^Marketing, Inc. 1 ^ U V 

P.O. Box 472S2€~ ! 
Charlotte, N.C. \ ; 

28247 Invoice 

Invoice #: 00000912 



Bill To: 



Ship To: 



Airport Cruiser 

7675 Crescent Ave., Suite 111 
Buena Park, CA 90620 



Airport Cruiser 

7675 Crescent Ave., Suite 111 

Buena Park, CA 90620 



SALESPERSON 



YOUR NO. 



SHIP VIA 



OOLPPD 



SHIP DATE 



TERMS 



DATE 



PG. 



Fed. Express AM 



Net 30 



9/1 3/93 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC% 



EXTENDED PRICE 



TX. 



360 
3$- 



1036360 



36' x 360" Imago Roll 



$5.42 



Pa«dl 



. $1,951.20 



4 Rolls 36" x 360" = 360 sqft Material for 2 Airport Cruiser 

Vehicles. Job: Wild Bill's/Rank Leisure 



SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL 
PAID TODAY 



BALANCE DUE 



$1,951.20 
$56.75 

$0.00 
$2,007.95 

$0.00 



$2,007.95 



JOB SHEET 
VISUAL TECHNOLOGIES , INC . P A C K 1 N G LIST 



DATE . . . ; 9/14/93 

VTI ORDER #. . : JS1287 

JOB STATUS. . . ; 

BACK ORDER : 

^t^LLiiil^ CUSTOMER P.O.#.. : 93 1007 
ORDER INFORM A T I ON """""" : ~— 

CUSTOMER DATE: ' ~ 



PRODUCT CODE . : X 

QUANTITY : 4 

SHEET SIZE...: 36" X 360" ROLL 

DOT SIZE : PERFED 

??pru/iij;: : : IMAG0 BUS PANELs 

COLORS / 

SPECIAL INSTRUCTIONS: / 



FILMS : 

-----J.LLH^ 1 N F ^Mr?roir r "" r """ r ""'" -— 

SHIP T0 : AIRPORT CRUISER ~~~~^ rr * 

DEBRA MINTZ 714-761-3345 
7675 CRESCENT. AVE., STE. Ill 

BUENA PARK, CA 90620 

FORWARDING AGENT : 

SHIP VIA (Sea/Air). . : 

AMOUNT SHIPPED. . : M fall* PjO^ X MoO" C 1 V(j X tD$. 

SHIP VIA - : A^m^V- ^ Pel. g^p. 

DATE SHIPPED . . . . : Q - ^jj"^?^) . . -f~ 

FREIGHT CHARGE . . ; . 




■ : ;**>RBQ *D ' DEL: •-: 9y£a ^ r ~ r ^ ACK : DATC l^^S^^S^V 




PRICE > EACH: r7J cK ./f& fj^M-^: : y ' 



^BHBfiT SIZE : ^ " )( 2>(oO 
MATERIAL ; . 21^/^ I^SOf 



Whole Size:. 



COLORS: i lv 



SPECIAL INSTRUCTIONS ( FINISHING > ETC . ) : 




FILM DATE AVAILABLE : 




S H I P PIN .G'^viil;; 



R MA T ION 






fflfiknvl fir X Airport Crut/er 
3ol> •■ id Ad S.'lli/ R**>* Ltswrt , 




Clear Choice Marketing, Inc. 



I M AG 0 IMAGE 

JOB SHEET DATE 



CUSTOMER 
BILL TO 



S TOMER P.O.#: 

■ Pa ru /W_ <^ ^ 

PHONE : 



ORDER INFORMATION 

RBQ'D DEL: . , v ACK. DATE:. 

QUANTITY : 

ADDITIONAL CHARGES: PACKING: /EA FILMS:. 



v ACK. DATE: 

.0 (Stt /> e/^) PRTfTR 4 360 ^f fr- / 



SHEET SIZE: Image Area: : / 



MATERIAL : 
COLORS 



SPECIAL INSTRUCTIONS (FINISHING, ETC.); 



FILM DATE AVAILABLE 



BOXES: QTY SIZE: DATE ORDERED/PO#: /PO_ 

SQUEEGEES: QTY: SIZE: DATE ORDERED/PO#: /PQ_ 

APPLCATION INSTRUCTIONS: QTY: COLOR: 

SHIPPING INFORMATION 



SHIP TO: PHONE : 

ATTN: 



SHIP VIA HOW?: (GROUND/ 2ND DAY/ OVERNIGHT/ SEA OR A1R1 : TvA^ J^U; , 

FORWARDING AGENT FOR INTERNATIONAL ORDERS: 




Clear choice Marketing, Inc. 

P.O. Box 472326 
Charlotte, N.C. 

28247 Invoice 



Invoice #: 00001029 



Bill To: 

Designs Unlimited 
450 Park Avenue South 
New York, NY 1 001 6 



Ship To: 

Designs Unlimited 
450 Park Avenue South 
New York, NY 10016 



SALESPERSON 



YOUR NO. 



SHIP VIA 



COL 



PPD 



SHIP DATE 



TERMS 



DATE 



PG. 



Ben I card 



6865 



F/Express 



4/11/94 



Net 30 



4/11/94 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC % 



EXTENDED PRICE 



1055 



Imago IM Static Cling, Printed- Int. 
Mt 2 signs / 1 @ 28" x 42" (24 B x 
36"; 1@ 26" x 34" (21 u x 27 a ) 
(open area) Radio Shack Job:3739 



$300.00 




SALE AMOUNT 
FREIGHT 
SALES TAX 
TOTAL AMOUNT 
PAID TODAY 



BALANCE DUE 



$300.00 



$300.00 
$32.00 

$0.00 
$332.00 

$0.00 



$332.00 



. DESIGNS UNLIMITED; IMC, - 

K io park Avenue south, new york, new york 10016 

.212-679-6700. Fax^ 212-679-6991 

to" 



Purchase Memorandum No. 

pm'6865 

CLIENT 

/ 

J08 



2 



NUMBER 



NOTE: 

OUR PURCHASE MEMORANDUM NUMBER 
MUST APPEAR ON YOUR INVOICE. . 



DESCRIPTION 



( J*r&: I6 c<;sc6 A 3</ " fit/ 



DATE ORDERED 



DATE DUE , 



DESIGN 



SALES 



APF*R0^Ed 




THIS WORK ORDER IS SUBJECT TO YOUR SIGNATURE 0* ACCEPTANCE AND THE COITIONS Ol^tfffe REVERSE HEREOF. 'V;- 

SELL£lf Sffif ribfllZEtt SIGNATURE 



/' 



FOR DESIGNS UNLIMITED 



7X 



i 



This is the Exhibit marked D referred to in 
The Affidavit of BenjamiaAV. Icard dated/ 
This. . . //.'^ day 




A!X Cp.miTussioa Expires January 31, 2001 

Notary Public 




Imago: Latin for Apparition or Phantom Vision 



Image: [From (he Latin Imago] A representation of any 
thing made visible. 




Imagine: [From the Latin Imago] To form a 
notion or idea in the mind: 



Imagine a product so unique, that it allows you to print any image, using any number of 
colors, on one side of a film, yet allows you to see clearly through it from the other side. 

Imagine printing a beautiful picture on this material, then applying it to glass, giving 
everyone the opportunity to view it, but still allowing others to see right through it from the 
other side. Now instead of a beautiful picture let us imagine that it is full four color 
advertising , message, and instead of just any glass it is the windows of a city bus. 
* Windows that are now covered with the. advertisers message, yet each of the passengers 
can still see out, with not a one missing his stop. 

Let us now imagine ourselves in a supermarket. We are pushing our cart past a myriad 
of glass freezer doors looking within each case for. the items we wish to purchase.-- We 
decide upon some ice cream and open the door. To our surprise on the inside of the • 
door is a 30V X 60" four color advertisement for Dreyers Rocky Road. Perhaps we've 
never purchased this, brand before, but it looks spoo goooodl in the ad, that we decide : 
to forgo pur regular brand and try this one, : 

Are these scenarios some day in the future? NOI They are happening today. And they 
are made possible by a unique series of proprietary processes known as Imagolmagei 

We now invite you to peruse the information we have provided in this brochure to learn ' 
more about how Imagolmage will revolutionize, the advertising industry, and other 
industries as well, and how you might become a part of it. 



rmagouimage, 




Imagolmage™ Product Overview 

Once, every so often, a product comes along that revolutionizes an industry. Sometimes 
several mdustnes Such a product is Imagolmage. Through a series of p£££ 

I w Se % Im ^° Image a ' ,OWS the printin 9 of anv ima 9 e . ^ing any number of colore on 
one side of a film, yet allows full visibility when viewed from the o?hersWe ' 

1?*? lndUStry i hat u Wi " be revo, "t«'oni2ed is the advertising industry Now everv 

on" 0 ^ oI a | b ^ f . de , SCriP,i , 0n ° f ° W f ° Ur P ro P rie «"y manufacturing processes. Read 
on. The only limit to Imagolmage uses is your imagination. 




M 




Imago ClearVue 



TM 



Imago ClearVue, because of its thousands of perforated holes, provides crystal clear 
see-thru vision, while offering superlative graphics capabilities. It is designed to suit a 
wide range of viewing distances, from close-up to far away, and everywhere in between. 
Imago ClearVue also offers excellent visibility from very acute viewing angles. 

Imago ClearVue panels come in a variety of materials designed for specific applications. 
These include vinyl and polyester films, adhesive backed (both removable and 
permanent) and static cling, and are available in either sheets or rolls. Imago ClearVue 
can be imaged by a number of printing technologies including screen, lithography, offset 
and the 3M ScotchPrint™ system. 

There is no limit to the sjze of the display using Imago ClearVue. Any number of panels 
can be combined to create images from less than one square foot to the size of a football 
field. 




September 8, 1993 



Mr. Jason Silverstein 
Via Max 

37 West 65th Street 
New York, NY 10023 



Dear Jason, 

your W^^SST 1 ' aSt l ° diSCUSS y ° Ur id6aS f ° r ,ma90,mase for 

will be oSninn .^"nn bUS Qraphics can be ^lamented. The key 

Z ™f™ * 9 the lR proval of certain transit authorities which currently are not 
a lowing window graphics. When the time is right, I will be happy to work w Uh you on 
graphic production means and cost. y 

soon Jl^thf * Tl 8 Sh0U ,' d be a dynamic addition 10 tne stadiums. I feel your 
III <IZ h lhe specla ors wi " be Phased with the exterior graphic appeal and the 
see through properties of the Imagolmage product. 

H* mrt Jo Ve . en .u l0S , ed photos of a current application at Walt Disney World which 
demonstrate the functionality of the product. 

The Imago product is composed of a pressure sensitive vinvl material with an 
acryl.c removable adhesive. The surface is receptive to paim ?S^ r 

ZZ 9 , ^ adh6S T !? ^ -PPfcaSoS '?o Q Z surfaces. It can 

be easily removed, with minimal adhesive residue for up to 18 months. 

opaaue^a 9 ^ a patented perforating pattern which presents bold, 

T*e4i%TZn^« V l , ! wed , fr ° m th6 ° Utside ' C,ear vision oul is maintained when 
blacTadh^iv« n J^ 3 ?° maQe achieves this by means of th * ho'a structure and 
"d^^ 51% ,i9hl ~ si - **r heat gain is 



i lie material is available in 35" x 49" sheets or 35" wide rolls. Pricinq is $5 40 / 
square feet. y w u ' 

Final material specifications can be determined once the graphic production 
method is finalized. 

You may want to consider using Imagolmage for your promotional posters 
Once the graphics and size are finalized, I'll be glad to supply you with pricing. 

Let me know if you have any questions. 



Best Regards, 

Ben W. Icard U 



Enclosures 



• °- Box 4 72326 Charlotte, NC 28247 l 

Rhone: (704) 588-9585 Fax: (704) 588-9173 



P. O. Box 472326 Charlotte, NC 28247 USA 

Phone: (704) 588-9585 Fax: (704) 588-9173 

Fax Transmittal 



To : Bill Curio 

Location : Shadow Graphics 

Fax Number.....: 407-354-4655 (phone) 

From : Ben W. Icard, President 

Date : 9/9/93 

Number of pages (Including cover): 4 
Bill, 

Thank you for your interest in Imagolmage. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern along with the products black 
adhesive allows us to produce signs which appear opaque on one side and still have 
clear see-through when viewed from the opposite side. 

Signs printed on the Imago product are superior to those printed in other see- 
through products: 

Imago's connected holes give the graphics greater opacity. 

Imagolmage signs have 51% see-through vs. 45% with other products, 
i.e. clearer vision out. / 

Imagolmage signs are easier to apply. 

• u u 8 '"' WG l00k forward t0 receiving your specifications. I think you'll be pleased 
with the pricing of Imagolmage versus comparable products. 



Best Regards, 
fen 




© 



September 9, 1993 



Mr Don Cellars 
Ilium Associates 
500 108 Avenue N.E. 
Suite 2450 
Bellevue, WA 98004 



Don, 

Thank you for your interest in Imagolmage. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern along with the products black 
adhesive allows us to produce signs which appear opaque on one side and still have 
clear see-through when viewed from the opposite side. 

Signs printed on the Imago product are superior to those printed in other see- 
through products: 



Bill, we look forward to receiving your specifications. I think you'll be pleased 
with the pricing of Imagolmage versus comparable products. 



Imago's connected holes give the graphics greater opacity. 



Imagolmage signs have 51% see-through vs. 45% with other products, 
i.e. clearer vision out. 



Imagolmage signs are easier to apply. 



Best Regards, 



Ben 






September 13, 1993 



Ms. Cheryl Lynn Rosen 
Sony Music 

Graphics Arts Production 
550 Madison Ave. 30th Floor 
New York, NY 10022-3211 



Dear Cheryl, 



Enclosed is the sample of Imagolmage that Eddie 
about S itf WSek ' TherS 3 fSW things you should know 



1) Graphics are computer generated on a 3M 
Scotchprmt unit, screen printed signs would have richer 
and deeper pigments . 

fhan 2 j The hole Pattern is slightly larger on the sample 
than the one that we'll ultimately be offered for POP 
applications. Graphics with the next generation hole will 
appear more opaque . 

si* Jll .. AdheS K iV t a " d hole P atte ™ combination give Imago 
51-6 see-through characteristic. 

4) This sample is designed for application to 
wonii" 1 .?, 1 ^. 9 ! A PP licati °» instructions are attached. I 

th»r r, J* 7 reco r iend that vou a PP lv the sign in an area 
that pLovides ample sunlight on the graphics to view it at 

It S. ID6S t ♦ 

I'll call you to see if you have any questions. 
Best Regards, 



Ben w. icard 
Enclosure 



P. O. Box 472326 Charlotte, NC 28247 USA 

Phone: (704) 588-9585 Fax: (704) 588 : ?173 



P. O. Box 472326 Charlotte, NC 28247 UbA 

Phone: (704) 588-9585 Fax: (704) 588-9173 



Fax Transmittal 



To : Larry Rudnick 

Location : Rucnick & Assoc. 

Fax Number : 616-456-5559 

From : Ben W. Icard, President 

Date : 9/14/93 

Number of pages (Including cover): 1 

Larry: 

Reference: Missouri State Lottery 

Imagolmage™ 

Quantity 30"x16" 25"x18 M 

4000 $ 1 3.20 / each $ 7. 1 3 / each 

3 color on White. 

Film Charges $ 850.00 (estimate) 

F.O.B. Charlotte, NC 

Net 30 Days 



<0 



September 21, 1993 



Mr. Phil Pavoni 

Brown & Williamson Tobacco Co. 
2600 Weaver Road 
Macon, GA 31298 



Thank you for your interest in Imagolmage™. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern along with the products black 
adhesive allows us to produce signs which appear bold opaque on one side and still 
have exceptional see-through when viewed from the opposite side. 

Signs produced on the Imago product are superior to those printed in other see- 
through products: 



Phil, we look forward to receiving your specifications. I think you'll be pleased 
with the pricing of Imagolmage versus comparable products. 



Imago's connected holes give the graphics greater opacity. 



Imagolmage signs have 51% see-through vs. 45% with other products, 
i.e. clearer vision out. 



Imagolmage signs are easier to handle and apply. 




Best Regards, 



Enclosures 




P. O. Box 472326 Charlotte, NC 28247 USA 

Phone: (704) 588-9585 Fax: (704) 588-9173 



Clear Choice Marketing, Inc, 
Imaaolmaae™ 



2' x 3' Duramark 

Quantities: 500 1 .000 5. 000 10.000 



$15.86 $14.19 $12.82 $12.67 



P O Box 472326 Charlotte, NC 28247 USA 

Phone: (704) 588-9585 Fax: (704) 588-9173 

Fax Transmittal 



To : Maria J. Miefert 

Location : Innocom Corp. 

Fax Number : 614-297-1007 

614-299-0011 (phone) 

From : Ben W. Icard, President 

Date : 9/24/93 

Number of pages (Including cover): 4 

Maria, 

Thank you for your interest in Imagolmage. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern a.ong wrfh the products b ack 
adhesive allows us to produce signs which appear opaque on one side and still have 
clear see-through when viewed from the opposite side. 

Signs printed on the Imago product are superior to those printed in other see- 
through products: 

Imago's connected holes give the graphics greater opacity. 

• imagolmage signs have 51% see-through vs. 45%, with other products, 
' he. clearer vision out. 

Imagolmage signs are easier to apply. 

Bill, we look forward to receiving your specifications. I think you'll be pleased 
with the pricing of Imagolmage versus comparable products. 

Best Regards, 



Ben 




September 28, 1993 

Ms. Lee Anne Foster 

Coca-Cola Nestle Refreshment Co. 

6200 Courtney Campbell Causeway . 

Suite 900 

Tampa, FL 33607 

Lee Anne, 

Thank you for your interest in Imagolmage™. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern along with the products black 
adhesive allows us to produce signs which appear bold opaque on one side and still 
have exceptional see-through when viewed from the opposite side. Imagolmage 
allows you to promote your brand on store front doors or windows without blocking the 
view to the outside. 

Signs produced on the Imago product are superior to those printed in other see- 
through products: 



Lee Anne, I plan on being in the Tampa area Oct. 4-6 and would like to meet 
with you at a convenient time. I'll call you to set up an appointment. 



Imago's connected holes give the graphics greater opacity 



Imagolmage signs have 51% see-through vs. 45% with other products, 
i.e. clearer vision out. 



Imagolmage signs are easier to handle and apply. 



Best Regards, 




CM 



Enclosures 



3 <k<^ 

P. O. Box 472326 Cha 
Phone: (704) 588-9585 




September 28, 1993 



Ms. Tonya Gowan 
Tropicana Products 
1001 13th Ave. East 
Bradenton, FL 34208 



Tonya, 

Thank you for your interest in Imagolmage™. 

The Imago product consists of a vinyl pressure sensitive construction which 
features a patented perforating pattern. This pattern along with the products black 
adhesive allows us to produce signs which appear bold opaque on one side and still 
have exceptional see-through when viewed from the opposite side. Imagolmage 
allows you to promote your brand on store front doors or windows without blockinq the 
view to the outside. 

Signs produced on the Imago product are superior to those printed in other see- 
through products: 

Imago's connected holes give the graphics greater opacity. 

Imagolmage signs have 51% see-through vs. 45% with other products 
i.e. clearer vision out. ' 

Imagolmage signs are easier to handle and apply. 
Tonya, I look forward to meeting with you on October 6. 

Best Regards, 



cm 

Enclosures Color Cbf*| 

P. O. Box 472326 Charlotte, NC 28247 USA 

Phone: (704) 588-9585 Fax: (704) 588-9173 



& 



ok 




Dear Mike, 



Anthony Beckford and I look forward to meeting with you to discuss 
Imagolmage™. 

A number of lotteries are planing to work with the product. 
See ya Monday. 

Best Regards, 



Ben W. Icard r 
President 

Enclosure: CC-Camel 
. ■ r B.Card v " 





Dear Mike r 

Here's the Imagolmage™ sample I promised. 

Fll fax pricing to you the week of October 4th. 

I plan to be in Atlanta the week of October 11. Hopefully, I can 
meet with Candice and Jodie then. 

Best Regards, 

Ben W. Icard, 
President 



Enjoy the sunglasses! 





Enjoyed meeting with you this week. 

Enclosed you will find the Imagolmage™ samples I promised. 

My cuiTent plan is to bring your Burger King prototype to Atlanta 
the week of October IL I'll call you on or about the 6th to set up an 
appointment. 

Best regards, 

Ben W. Icard, 
President 



Go Bravest! 




This is the Exhibit marked E referred to in 
The Affidavit of BenjamiaW. Icard dated 
This. . J.i^r. day of &fo$pteH<Uvm. 



Before me \JjlJltf7!^h i^L(A^ 



MX Comm ission Expires January 31, 2QU1 

Notary Public 



One of lha *U Muni and AC Transit buses that sport newfangled odixrtisemenu that use new bxhnolo& aliowing passcnfsrM to tea through dtem. 



High-tech ads 
debut on buses 



Silicon Valley 
firm gives mass 
transportation a 
slick new look 

By K-athlcen Sullivan 



Buaea roaming the a treats of 
San Francisco and Oakland have a 
elicit new look, thanks to the work 
of a 6-tnontK.old graphics compa- 
ny in Silicon Valley. 

SuperQraphlca Inc.. a Sunny- 
vale firm with five employees, 
takea credit for blowing up a photo- 
graph of a Crystal Pepsi advertise- 
xnent on a desktop computer, 
printing out tha IrnagQ od giant 



transparent aheata, and slapping 
the panels on aix Muni and AC 
Tranatt buaea. 

The colorful logo of thfi clear 
cola — the latest fed among cola 
companies ~- covers each bua, pat* 
asdger windows and all 

Yet, from tha inaida, passengers 
use nothing but a dear via*, due to 
a patented technology for printing 
color images on a transparent ma- 
terial known aa "ContraVUiaa.* 

SuperGraphkft didn't invent 
that technology. I{* contribution 
waa blinding two saw technotogiee 
— printing phovoraalUdc images 
on Contra Vialon and vinyl — to 
create a huga picture that can cover 
a bus, said Brian loBadic, presi- 
dent of SuparCraphica. 

LaBadfe ftatd the technology 



represents a faster and cheaper 
way to "paint" an advertisement 
on a boa than other, siathoda.' 

Ha aaid St taksa two day* to 
apply the 70 vinyl panels niiedad to 
opvbt a bua, compared with two 
weeks to paint q bua with an air 
. brush. Tha vinyl panala can b* re> . 
moved in two daya, and laave the 
underlying paint job intact; it take* 
two wsak* ' to remove an' air* 
brushed imago, and the bua must 
be repainted afterwards:' No aol- 
vanta are used to install or remove 
panala. If a panel is damaged, H can 
be eaaUy replaced by SuparGra- 
phlca, which retrieves tha image 
from its computar and prints an- 
other copy. Graffiti can be eaairy 
removed 
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The Christian Science Monitor 



Hey! Hollywood Megahits 
Roll Down Streets of LA 
As 3-D Computer Graphics 



By Daniel B. Wood 

Staff writer of The Christian Science Monitor 



• LOS ANGELES ■ 



LIKE the fist of a cinematic cyborg, delivering a last-minute 
blow to the latest villain of the silver screen, Hollywood is 
reaching out to help knock out Los Angeles's budget prob- 
lems. While the film industry is having one of its best-eyer block- 
buster summers - led by such hits as "Jurassic Park" ($300 mil- 
lion in domestic gross), The Firm" ($133 million), and "Sleepless 
in Seattle" (over $100 million) - Los Angeles County is having 
one of its worst, looking for ways to trim $700 million from its 
1993-94 budget. 

Enter Orion Pictures, which last week came up with a way to 
keep enthusiasm rolling for sequels to its own megahit, 
"RoboCop," by keeping tires turning for the cost-cutting Metro- 
politan Transportation Authority (MTA). The idea: 40-foot, street- 
level, mobile billboards, with 3-D, computer-generated graphics. 
"Like every other public agency that depends on sales-tax rev- 
See HOLLYWOOD page 4 




Hi 



This is the Exhibit marked F referred to in 
The Affidayjt of Benjamin-W. Icard dated , 
This. . JlSrr. day tfilfaV/&V&S.\999. 




Before me y^tACCi<T?( 



My Commission Expires January 31, 2001 

Notary Public 



WHAT'S INSIDE 

0 LETTERS 
m CLIENT NEWS 
m GLOBAL NEWS 
m MEDIA NEWS 
EO TAKES 

Now that it's the '90s. its time for 'SOs 
nostalgia: those confident, but misun- 
derstood. American women: tall tales 
and big hail*: color us impressed: 
and more. 

0 VIEW FROM THE TOP 

Ketehum's Steven Penchina. a battle- 
weary veteran of the wars between 
creative people and account people, 
lays out his plan for agency peace in 
our time. 

□ LETTER FROM MOSCOW 

For Russia, with love. Mark Schone 
looks at Goddard + Claussen/First 
Tuesday, an American agency creat- 
ing ads for pro-democracy candidates 
in Russia's parliamentary elections. 

EI ROY SPENCFS 
PERPETUAL CAMPAIGN 

With his hard-charging personality 
and Friend-of-Bill connections. Roy 
S pence seems like a natural for poli- 
tics. But. writes Moreen O'Leary, the 
president of GSD&M/Austin is having 
too much run to leave advertising. 

□ CRITIQUE 

Barbara Lippert spends time with the 
classics, courtesy of Budweiser. 

E3 CREATIVES: FRAGRANCES 

Barbara Johnson on Chanel's sweet 
smell of success. Also, Ann Cooper on 
the obsession of Calvin Klein. 

ED WHAT'S NEW PORTFOLIO 
■ CLASSIFIEDS 

After page 40 



REGIONAL NEWS 

□ NEWSWIRE 
Ul DIARY 
HON THE MOVE 
E AGENCY NEWS 
E3 GUEST SPOT 




See-through painting allows an image to ran on the side of the bus while not obstructing passengers' views. 



Charlotte Sports Teams 
Hitch Rides on City Buses 

Imagolmage Paints Dominating Ad Messages 

By Hannah Miller 

CHARLOTTE, N.C. — Charlotte Hornet Larry Johnson, in his incarnation as 
Converse pitch-character "Grandmama," stretches wheel-to-wheel along the 
side of city buses these days, with "her" voluminous Converse sneakers liter- 
ally in passengers' faces. 

Advances in see-through painting technology let images of Johnson, both as 
himself and his commercial incarnation, dominate city bus sides the way he 
does on the court. See-through painting allows an image to run on the side of 
the bus while not obstructing the view of passengers! Johnson's teammates 
Alonzo Mourning and Mugsy Bogues, as well as the Hornet mascot Hugo, are 
also showing up on city buses around the increasingly sport-crazed Charlotte. 

Indeed, within weeks of the city getting its own National Football League 
franchise, the Carolina Panther logo showed up on a bus, even though that 
team doesn't take the field until the fall of 1995. 

A similar effort in Arizona using a likeness of Phoenix Sun Charles Barkley won 
an Obie Award last year and helped boost the awareness of the technology. 

The Hornets and The Sterrett-Tucker Agency are using the technology, 
called Imagolmage, which is marketed by Clear Choice Marketing in Char- 
lotte. Dennis Day of Day Graphics in Glendale, Ariz., did the work on the Bark- 
ley bus and the Johnson buses. Painting the vehicles takes close to two weeks 
and can run a tab of $10,000. The payoff is maximum exposure all over the city. 

"[Using the buses] is a great way for advertisers to hit all areas " said Wyndy 
Chandler of Sterrett-Tucker. (4 This is what has made this thing take off like it 
has." s 
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Clear Choice Marketing, Inc. 
P.O. Bo?: 472326 
Charlotte, N.C. 

28247 



Invoice 



Invoice #: 00000923 



Bill To: 

Sterrett Tucker Agency 
508 East Blvd. 
Charlotte, NC 28203 



Ship To: 

Sterrett Tucker Agency 
508 East Blvd. 
Charlotte, NC 28203 



SALESPERSON 



YOUR NO. 



SHIP VIA 



OOLPPD SHIP DATE 



TERMS 



DATE 



PG. I 



LMI/BWI 



9/30/93 



Net 30 



9/29/93 



QTY. 



ITEM NO. 



DESCRIPTION 



PRICE 



UNIT 



DISC% 



EXTENDED PRICE 



TX. 



96 



1003639 



Imago ArtPanel™ 36x39 



$50.00 



Panel 



$4,800.00 



Note: Special Price Quoted for Charlotte Hornets project. (Standard 
price $ 65.00/panel) 9/25 Del. 24 to Wendy / Balance 9/30. 



SALE AMOUNT 
FREIGHT 
SALES TAX 

TOTAL 
PAID TODAY 



BALANCE DUE 



$4,800.00 
$0.00 
$0.00 

$4,800.00 
$0.00 



$4,800.00 



j 
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SPECIAL INSTRUCTIONS (FIta1skp&y''mT)t 



FILM DATE AVAILABLE 



. ATTN : 





^' FORWARDING fAGENT' 




_ •/ t SEp-27-'93 15:29 ID: STERRETT TUCKER 



TEL MO: 372-2707 . 
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The Affidavit of Benjamiu_W. Icard dated / 
This. . // rS\ day of AfaA4f/U^/JA999. 
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/fly ^mmission Expires January 31, 2001 

Notary Public 
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Night Vision 

Elizabeth Axden Creates Exotic Look 
for Intro of Nuits Indiennes Fragrance 



Eluabeth Ardsn Co. pulls out all stops Uus 
apnnj for the Europe*^ launch of rU revest 
perfume, Indian Nigbte (Nuii* Indisnnca in 
Frencfa\ created by weD -known peton»r Jean- 
Louia Sthemw. The New Yarsv-based company 
created an exotic gold- and sTvcrvthenwd 
counter display, cxammin^ unit end window 
display that are cvcul to work equally weD in 
U.S. department rtcrea , where the aoent debuts 
this tncnth. 

The combination of displays thjit each retail- 
er uses wiU expend ra store site. Europeans sell 
perfume id pajrfutaeriea, which tend to be much 
smaller than American department etorci. 
note* Clare Cam, vice president of sale* and 
mvketir^ for Ehmbeth Ardso. The oomi^aled 



window display, fm instance, is ectualfy two 
parte ; the ttnaD er piece that holds the bottle* 
can be used without the three-fold backdrop 
if a store hap limited space, for stores with 
the smallest amount of space, the Fartiee 
(overtired bottles used for display) can be act 
oo a counter by itself. 

In t place like France, they'll five u* » 
whole window for a week or so, then they uee 
the smaller piece after that, whatever they 
can fit," toys Cain. The draroxsingumt also 
posee space problems for the smaller store*. 
But Cain says it was a big hit at the Duty- 
Free exposition in Cannes last fall, and 
A/den Is getting more stores to use it Its a 
novelty for the customer. It's more interactive 
5*4 AftDEN. Page 29 
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The counter display lor Indian 
Nights hee an tnjeetlorwnotded 
oeee, enamel metst bee* and H 
etpctroplfttecl In ^Merei goM. 



Nestle Kicks Off Disney Alliance 
With Lion King Bar Display Effort 



A l tht first three 
inductee* Into the 
P O P Mstl of fame, 
(hcie merchandising 
profeulonsls repre- 
sent the pinnacle In 
the creation of point 
of-purchose display*, 
stcjns and lUturti. 
One*«iv«ne tntervtewi 
with three industry 
glgrrtv 63 



by Craig A. Shun 
Nestle USA roars urto its long* 
term roster* alliance wfii the 
Walt Dianey Co. this month 
with e cropany-widc promo- 
tion fur Disney's fcojruy antici- 
pated animated feature, "The 
Lion King " The centerpiece of 
the program couei from the 
chocolate and ccn&cuoru djvi- 

Meeoe's muMbnjnd promotion h> 
Disney's enlmatsd rrxMo, "The 
Uwi KJnaT tocvaa* on s cenay 
tm teatjnrg mcMo»6enee mold- 
ed Into th» chocolate. A ©Hpht 
oranoe comjpated d*H>**y win 
htghjigru e eweepsutas end ds* 
counts on plus* toys and ih* 
wff^ eoundoacK. 



mon is the form of a molded 
candy bar that wifl be promot* 
ed with a variety of display 
pieces and oonsuoer o&re. 

"Vf* consider this n*w candy 
bar to be chocolate art," says 
Trtda Bowles, manager of pub- 
lic relations for Naetls s choco- 
late and confections division. 
"The defree of detail, d^pth 
and layers of Sculpture really 
moke it impactful It's map- 
coT 

Each bar will he** one of 
five acenet fraro th* coovie 
molded into Uatsce. The acenee 
wgrc nJected b>- D\mey and 
NcrUe to represent £ve lcey 
momenta In the movie, Bowles 




"Our mutual 
goal is to meet 
the needj of the 
marketplace and 
become p*rtnen 
In excellence." 



Dcnnb Median 
Miner Srr^ing Co. 




1 see the relatkxv 
thip betwtcn wp- 
pliers and axi^- 
tben evpMng to 
one much like 
those enjoyed by 
ad egendes.* 

Gece^e Morvo 
PNSpKkxrit 



eoys The idea u that when 
consumers un^Tap the candy, 
they can relive the seenee in the 
movie. U also provides on 
incentive for those who haven't 
seen the movie to want to sec it, 
so It woriw both way*.' 

Unwrapping the candr U a 
key element cn the experience, 
Bowles adds. The bar i» 
sheathed in gold (oil (hat \t cv* 
crtd with s four^olor wrspptr 
in vivid yeUow», jjreeoj and 
oranges. "It's sn amazinjt 
v^-rupper." eh« AVe wwit 
to make it seero aa if consumer* 
axr unurapping 0 present and 
ftndirigtha pfl of a scene from 
SooNESTlE, Page 30 



The mort impor- 
tart element of a 
wccesM dtspU>' 
is visJbUrr/. The 
mtwao* you v.-am 
to c&rf-^y must 
stand out" 




Paul KotenlW 
VOftal 
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News 



Continued from Page 12 

ers to completely change the 
planogrom without having to 
touch the boxes thcmjelve-i 

A video dei^onstrstes atep- 
by-*icp assembly, and flashes 
an 600 number to call, should 
the person building the unir 
have Any question* 

H own-ton calb the wall 
unit "one of the Largest display 
mtroduct3oni weVe evsr had," 
although he deebnrs to com- 



ment od the unit's colt or 
dfivelopjucnt budget. 

Each modular component 
measures 10 by 12 by 10 inch- 
es* and thfy aade together top 
to bottom The system places 
the full product weight on the 
bate of the retailer's gondola, 
rather than on the wall. The 
modules are oot depeodeot 
upon pegwall tot setup; they 
taa also bo attached to slat- 
wall. A range of cUfleTent bases 
from 1 inch to 6 inched high are 



pxovidfti The display system 
can alto be bung from a wall, if 
neceaaary. 

*A lot of the system* out 
there treat carded and uncard- 
ed product differently. - note* 
Howtrton. But with the trend 
in the cosmetic* industry uvov- 
ing toward uncarcung fioun da- 
Dan and fcp«titk&, he says: 'We 
wanted to give the tame 
importance to both." 

For smaller accounU. May- 
bellirve produced four vacuum- 



formed diiplay* and two pro- 
motional floor-stands, each of 
which can hold the entire Revi- 
tajiang product line. 

MaybeUin* began tinker- 
ing vrith the unit more than 
a year ago. and ADC was 
brought into the picture in 
July 199$. Production began 
just 16 woeka prior to the first 
shipment leaving the factory 
id January. The system is 
expected to remain in use for 
three to fiv* year*. O 



Gatorvde U gaining window 
apace In c*sloree wtth * sign that 
provides 9 dear view from the 
Interior, but shews a colorful 
graphic from the sxtertof. 

Win/Win for 
C-stores a 
Gatorade 

The Gatorade Co. believes it 
has a winner with its see- 
through signage for conve- 
nience) stores. "We're at the 
front end of the curve." says 
Jeff Lichtman, assisfrnt cold 
channel manager ffar Gatorade 
thirst queocber. which is 
ow&ed by Chicago-based 
Quaker Oafs Co. 

The problem with tradition- 
al signs. fYnlmnn Patti Siaop- 
oli, group manager of public 
mlrrfirnfl nrt "^rnmnnrf f i ftn * 
at Gatorade, is that they are 
hung in the windows and 
obstruct the o store retailer's 
view. C<4toree are opposed to 
this mainly far aecuxity rea- 
sons, fiut Gatorade' e Imago- 
Image through signage 
provides employees with ft 
clear. unoc-strucced view of the 
outdoor*. People on the exteri- 
or of the Store, however, see 
a colorful aign pro mo ting 
Gatorade and iU new UbeL 

1tfs meeting our custamerf' 
needs at the same time it's 
meeting ours." Sinopo l i saya 
It's s great vehicle fer us and 
the customer. The sign allows 
thfaao the latitude to have clear 
vision, but allows us the luxu- 
ry of having a sign visible in 
the window, it's a pretty iaa> 
vativt P-O-P offering far a 
c-atore," ahe aaya, 

Measuring 16 by 23 inches, 
the sign serves as a memory 
cue and pre moles Gatorade s 
revamped logo. The new logs 
acce ntua tes the ligbcning^boli 
imager)', which is used in ft 
variety of CaioradVs »dvexb> 
ing vehicles. 8 Loops li notes. . 
The Gatorade artwork was 
printed directly onto specially 
developed, pTe*awe-eanaitiv» 
vinyl film The sign appnea to 
glass much like a static clicg 
would, ah* explain* 

Clear Choice Marketing 
Inc., Walnut Creek, CaH. 
manufactured 50.300 signs, 
which began appearing nation- 
ally in c-esorae u> March. □ 




To demonstrate our flexibility, 
we hired a spokesperson. 



You may thinK Gumny and pressure-sensitive film are 
an odd pairing But when you deal with flEXcon, the 
connection is clear, we are totally flexible in our ability 
to supply 3 pressure sensitive (ilm that precisely meets 
your performance, delivery and cost requirements - 
the best balanced 
c/kj/c*. And our 
range of solutions 
is mcomparaDie- 
from popular, off- 
the-sheif products 
available for imme- 
diate delivery from 
our local distribu- 
tion centers to 
specialty products 
tailored to meet our 
customers' needs In 




emerging markets. 
Whether your applica- 
tion calls for calendered 
vinyl lor temporary 
signage or specialty films 
with a three-dimensional 
effect to ennance poim- 
of-purcruse impact, we 
have a pressure-sensitive 





p-&i> sarUj' mah* I V floe.-.'*, cwr? aa i*r wltfl 



pf9*A tytlW Of *J>W*f fcw 1*6 



tk> offw pmiv > + m»a # * Mr ftippiitf Mi 
tx>*\vy *v? caif /tffwwvnn it fl&re.i 

film to lit your needs. 
So contact us today for 
our free Flexibitfty Pimphfn 
We'll show you that no one 
is more flexible than 
FifcXcon m meeting your 
requirements. 



C3 



FLEXCON 



FUXcon. I f LEXcon ln3u8Uial Park, Spencsr, MA 0l5€2-2o42 • TEL: (508) 685*8272 FAX: (508} 885*8400 



For mof* intormiiion. otrcl* 19 c&rt 



P^Q/P TIMES 

The National News Publication of Poinhof-Pwvhase Advertising and Display 

Win/Win for C-stores 
& Gatorade Products 



The Gatorade Co. believes it has 
a winner with its see-through 
signage for convenience stores. 
"We're at the front end of the 
curve" says Jefflichtman, assis- 
tant cold channel manager for 
Gatorade thirst quencher, which 
is owned by Chicago-based 
Quaker Oats Co. 

The problem with traditional 
signs, explains Patti Sinopoli, 
group manager of public rela- 
tions and communications at 
Gatorade, is that they are hung 
in the windows and obstruct the 
c-store retailer's view. C-stores 
are opposed to this mainly for 
security reasons. But Gatorade's 
Imago-Image™ see-through sig- 
nage provides employees with a 
clear, unobstructed view of the 
outdoors. People on the exterior 



of the store, however, see 
a colorful sign promoting 
Gatorade and its new label. 

"It's meeting our customers' 
needs at the same time it's meet- 
ing ours " Sinopoli says. "It's a 
great vehicle for us and the cus- 
tomer. The sign allows them the 
latitude to have clear vision, but 
allows us the luxury of having a 
sign visible in the window It's a 
pretty innovative P-O-P offering 
for a c-store," she says. 

Measuring 16 by 23 inches, the 
sign serves as a memory cue and 
promotes Gatorade's revamped 
logo. The new logo accentuates 
the lightning-bolt imagery, which 
is used in a variety of Gatorade's 
advertising vehicles, Sinopoli 
notes. The Gatorade artwork 
was printed directly onto special- 



■J it: - ■ 




Gatorade fa galninQ window 
•pace In ostorot with a sign that 
provides a clear view from the 
interior, but shows a colorful 
graphic from the exterior. 



ly developed, pressure-sensitivi 
vinyl film. The sign applies t. 
glass much like a static clini 
would, she explains. 

Clear Choice Marketing Inc 
Charlotte, NC, manufacture) 
30,300 signs, which begaj 
appearing nationally in c-store 
in March. □ 



FOR MORE INFORMATION, CONTACT: 

Clear Choice Marketing 

P.O. Box 472326, Charlotte, NC 28247 
Phone: (704) 588-9585 Fax: (704) 588-91 73 
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Imago: Latin for Apparition or Phantom Vision 

Image: [From the Latin Imago] A representation of any 
thing made visible. 

Imagine: [From the Latin Imago] To form a 
notion or idea in the mind. 

Imagine a product so unique, that it allows you to print any image, using any number of 
colors, on one side of a film, yet allows you to see clearly through it from the other side. 

Imagine printing a beautiful picture on this material, then applying it to glass givinq 
otheT^ he ° pportu f nit y t0 ^ still allowing others to see right through it from thi 
other side. Now instead of a beautiful picture let us imagine that it is full four color 
advertising message, and instead of just any glass it is the windows of a city bus 
Windows that are now covered with the advertisers message, yet each of the passengers 
can still see out, with not a one missing his stop. • 

nfnlicc 0 ^ ima9 !T e ou f se ' ves in a supermarket. We are pushing our cart past a myriad 
of glass freezer doors looking within each case for the items we wish to purchase We 

door it firVf °T ™? ° pen the d00r To our sur P rise on the ™de of the 

aoor is a 30 X 60 four color advertisement for Dreyers Rocky Road. Perhaps we've 

never purchased this brand before, but it looks sooo gooood! in the ad, that we decide 
to forgo our regular brand and try this one. 

Are these scenarios some day in the future? NOI They are happening today And they 
are made possible by a unique series of proprietary processes known as Imagolmage. 

We now invite you to peruse the information we have provided in this brochure to learn 
more about how Imagolmage will revolutionize the advertising industry, and other 
industries as well, and how you might become a part of it 



27X5 Mitchell Dr.. Suiie 1 10 
(5]Q) 906-0575 



Imagolmage Inc. 

(.Sl JO 1 ) 7-l')-0S7S 



Walnut Creek. C.\ ( >45 f >N 
FAY fSlftt <H7.i ->rtf) 
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Imagolmage™ Product Overview 



Once, every so often, a product comes along that revolutionizes an industry. Sometimes 
several industries. Such a product is Imagolmage. Through a series of proprietary 
processes Imagolmage allows the printing of any image, using any number of colors, on 
one side of a film, yet allows full visibility when viewed from the other side. 

The primary industry that will be revolutionized is the advertising industry. Now every 
piece of glass, no matter how large, including the side of a glass skyscraper, becomes 
a potential billboard. Now, an advertisers message does not have to remain stationary. 
With Imagolmage, any bus, taxicab or urban train now becomes a moving billboard 
reaching millions more potential buyers. And advertisers can pow reach consumers in 
the most unlikely of places, like the inside of freezer doors in supermarkets, or on the 
inside of plate glass windows in retail stores. 

Imagolmage is not confined to only advertising. Many consumer products can be 
manufactured using this wonderful product. Automobile rear window banners 20 times 
larger than a traditional bumper sticker, can declare to the world a fan's favorite sports 
team. Or, sunglasses with team, college or corporate logos. 

Following is a brief description of our four proprietary manufacturing processes. Read 
on. The only limit to Imagolmage uses is your imagination. 





















Imago ClearVue T 



Imago DuoPanel' 



Imago ArtPanel™ 



Imago Stencil™ 




Imago ClearVue™ 



Imago ClearVue because of .ts thousands of perforated holes, provides crystal clear 
see-thru v.s.on wh.le offering superlative graphics capabilities. It is designed to suit a 
w.de range of v.ewing distances, from close-up to far away, and every^herl in between 
Imago ClearVue also offers excellent visibility from very acute viewing angles. 

Imago ClearVue panels come in a variety of materials designed for specific applications 
These mclude vmyl and polyester films, adhesive backed (both removable and 
permanent) and static cling, and are available in either sheets or roils. Imago ClearVue 

and theTM^cot'ch 3 ^ teChn °'° 9ieS lnC ' Udin9 ™* ° ffset 

^nh^^h^lH? the si f e . of the dls P ,av usl "3 Im ago ClearVue. Any number of panels 
canbe comb.ned to create .mages from less than one square foot to the size of a football 




Imago DuoPanel™ 



Imago DuoPanel is the choice for see-thru graphics in harsh environments. As the name 
implies the Imago DuoPanel is constructed of two panels bonded together with the 
image captured between them. This sandwich effect offers a high quality product 
intended for long term use. Because of its unique character Imago DuoPanel provides 
excellent ultra violet light protection, reducing the chances of fading. In addition the 
image is safeguarded from damage from aggressive scrubbing or cleaning, and will allow 
graffiti to be removed easily. 

Imago DuoPanel can also provide visually interesting Moire patterns (random patterns- 
using color and alignment combinations, but not actual pictures) for use in privacy 
screens and one way office partitions. Security applications also benefit from the visual 
distraction of the Moire patterns. 



Imago ArtPanel™ 



Similar to our Imago ClearVue product, but for use by the sign painter who wants 
Imagolmage quality and durability with see-thru graphics, Imago ArtPanel is the 
answer. Instead of painting a regular image directly onto the glass, the image is painted 
onto the Imago ArtPanel and then the panel is applied to the glass, creating a genuine 
Imagolmage graphic. 

Using and applying Imago Art Panels is quite easy. First mask the area of the window 
that will be painted over. Next, position the Imago ArtPanel exactly where you want the 
graphic to be located and tape in place. Now paint the image. Once the painting is 
completely dry, take down the Imago ArtPanel, remove the window masking, remove the 
paper backing from the panel exposing the adhesive and position on the glass. 




SCOTCHPRINT™ GRAPHICS SYSTEM* 
SCREEN PRINTING 
LITHOGRAPHY 
OFFSET 
AIRBRUSH 
MANUAL PAINTING 



•SCOTCHPRINT™ IS A TRADEMARK OF THE 3M COMPANY. 



TARGETED USER MARKETS 



CONSUMER PRODUCTS 



AUTOMOBILE REAR WINDOW BANNERS 
LICENSED CHARACTERS 
CORPORATE LOGOS 
SPORTS TEAMS 
COLLEGES 
GENERIC 



OFFICE PARTITIONS 



DECORATIVE PORCH AND TENT SCREENING 




WHOLESALE ADVERTISING! 

CONVENTION CENTERS 
TRADE SHOW EXHIBITS 




RETAIL STORE ADVERTISING 

SUPERMARKET, GROCERY, CONVENIENCE, DRUG AND 
LIQUOR STORES ON WINDOWS, ENTRY DOORS AND 
FREEZER AND REFRIGERATOR DOORS 

MALL ADVERTISING ON OUTSIDE WINDOWS AND DOORS 

OUTSIDE WINDOWS OF STORES, BANKS, GAS STATIONS 

AND RESTAURANT CHAINS 

RETAIL STORE ADVERTISING ON THE INSIDE OF FRONT 

DISPLAY WINDOWS 

AUTOMOBILE DEALERSHIP WINDOWS 

P.O. P. DISPLAYS 



TRAM81T ADVERTISING 



BUSES 
LIGHT RAIL SYSTEMS 
TAXICAB WINDOWS 
URBAN TRAIN SYSTEMS 



OUTDOOR AOVgRTIfifMA 



GLASS BUS SHELTERS 



PHONE BOOTHS 



WHEREVER OUTDOOR 
GLASS IS AVAILABLE 



i 



EWTEBTAlMMiMT ADVEBTIglMQ 



MOVIE THEATERS 



LIVE THEATERS 



SPORTS ARENAS 



VIDEO RENTAL STORES 



MISCELLANEOUS ADVERTISING 



AIRPORTS 



SCHOOL BUSES 



HOTELS AND MOTELS 



CORPORATE PROMOTIONS ON BUILDINGS 



iMBUgTftV APPLICATIONS 



SECURITY WINDOWS 



ARCHITECTURAL GLASS 



REAL ESTATE "FOR SALE" SIGNS 

RACQUETBALL AND SQUASH COURTS 

ZOOS AND AQUARIUMS ON THE INSIDE OF 
GLASS ENCLOSURES 

INTERIOR ENVIRONMENTS IN RETAIL STORES, PUBLIC 
BUILDINGS, RESTAURANTS AND OFFICES 




PRESS RELEASE MAflAZIME LIST 



ADWEEK 

ADVERTISING AGE 
AMERICAN ADVERTISING 
SIGNCRAFT 
THE FLYER 

DISPLAY & DESIGN IDEAS 
BANK MARKETING 
P-O-P TIMES 
MARKETING NEWS 
POTENTIALS IN MARKETING 
SALES & MARKETING MGNT. 
GRAPHIC DESIGN USA 
VISUAL MERCHANDISING & 
STORE DISPLAY 
GLASS DIGEST 
DESIGN SOLUTIONS 
ARCHITECTURE 
BEVERAGE BULLETIN 
PROGRESSIVE GROCER 
CONVENIENCE STORE NEWS 
SUPERMARKET BUSINESS 
RESTAURANT MERCH. 
GROCERY MARKETING 
CHAIN STORE AGE 



DISCOUNT MERCHANDISER 

STORES 

SIGN BUSINESS 

SIGNS OF THE TIMES 

GRAPHIC ARTS MONTHLY 

HIGH VOLUME PRINTING 

SCREEN PRINTING 

PRINT 

PRINTING IMPRESSIONS 
DISCOUNT STORE NEWS 
SECURITY 

SECURITY DIST. & MARKETING 

SECURITY DEALER 

SECURITY SALES 

RETAIL STORE IMAGE 

PLAYTHINGS 

TOYS 

AIRPORT JOURNAL 

TAXI & LIVERY MANAGEMENT 

IN TRANSIT 

BUS RIDE 

BUS WORLD 

SPORTING GOODS BUSINESS 
. HARDWARE AGE 



ff Imagy ff 

Today, the word Imagy doesn't have much meaning. But wait, in a few 
short years it will become one of the advertising industry's most sought after 
items. You see, Imagy is the name we've given to the award that will be 
presented to advertising agencies and their clients around the country, who 
have creatively used Imagolmage as an advertising medium. 

Almost daily, new uses for Imagolmage are created, so it would be 
premature to define all the categories that will compete for this coveted 
award. Listed below are just some of the competitive categories that will vie 
for an Imagy. 

• BEST BUS GRAPHIC 

• BEST TAXI GRAPHIC 

• MOST IMPRESSIVE RETAIL STORE DISPLAY 

• BEST AIRPORT ADVERTISEMENT 

• MOST INNOVATIVE P.O.P. DISPLAY 

• BEST CORPORATE PROMOTION 

• BEST OUTDOOR ADVERTISEMENT 

• BEST MALL ADVERTISEMENT 

• MOST INNOVATIVE NEW USE FOR Imagolmage 

• AND MANY, MANY MORE 
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